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 “OUR STRATEGY MUST BE MORE PROACTIVE”. 

It is in these terms that, in 
his inauguration speech 
at  the Conference of 
Ambassadors in August 
2017, the President of the 
Republic referred to inter-
national student mobility 

and the role played by France in this mobility.

Campus France seeks to inscribe its actions in this pers-
pective. In 2017, the focus was on new ways of valuing 
and promoting French higher education and research.

Without listing all the actions undertaken in this connec-
tion, we wish to mention here some of the innovative 
approaches organized or followed by Campus France 
that seem to us emblematic of these new directions.

First, we would like to highlight the originality of the 
first Africa Destination Jobs Forum and, in the same 
spirit, the MEET Africa initiative that accompanies 
entrepreneur alumni in Africa. We would also like to 
highlight the new European Commission call for tenders, 
which the Agency has just won for the organization of 
the Study in Europe fairs, as well as the Prestige pro-
gram, which encourages the mobility of researchers 
to and from France. We would also like to mention the 
rapidly growing France Alumni network, and our social 
networks, and our new dynamic and colorful website, 
which better reflects our ambitions.

Among these new directions, we should not forget the 
call to Make Our Planet Great Again, with which Campus 
France is fully involved. We also wish to refer to our 
third measure of academic mobility, which reveals an 
unequaled satisfaction rate among foreign students 

who want to come or have come to study in France. 
Finally, we wish to highlight the innovation and the local 
anchoring of our actions with French institutions and 
regions, thanks in particular to the agreements signed 
with COMUE Lille-Nord-de-France and the Hauts-de-
France Region.

Clearly, our actions are not limited to these brief words, 
and in the following pages, we present further details of 
these various actions along with many others, divided 
into five major areas of action.

On three occasions this year, we have had the pleasure 
of welcoming Frédérique Vidal, Minister for Higher 
Education, Research, and Innovation, who actively 
supports our choices and strategic approaches. It 
is these approaches, translated into priorities and  
significant actions for fulfilling our mission, which form 
the chapter headings of this activity report: I) Enhan-
cing and promoting the value of higher education in 
France; II) Encouraging and facilitating student mobility;  
III) Welcoming and supporting international students; 
IV) Analyzing and monitoring international mobility; and 
V) Fostering and bringing together partner networks.

The role of Campus France is more than ever to 
highlight, make attractive, support, and export French 
excellence in higher education and research.

Béatrice Khaïat, Executive  
Director of Campus France

Bertrand Monthubert, Chair of the Board  
of Directors of Campus France
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1 - Speech by Emmanuel Macron,  
President of the Republic,  
Ouagadougou, Burkina Faso,  
November 28, 2017

2 - Research and Innovation  
Encounters, Paris, July 3–5, 2017

3 - General Meeting of the Campus 
France Forum, French National Library, 
Paris, December 15, 2017

4 - Inauguration of the Africa  
Destination Jobs Forum  
by Frédérique Vidal, Minister  
for Higher Education, Research,  
and Innovation

5 - Campus France Survey  
by Kantar SOFRES. Image  
and attractiveness of France  
to foreign students, Paris,  
November 24–25, 

6 - Le Monde, Focus section,  
article by A. Tricornot,  
December 20, 2017 issue

7 - Research in France brochure

ACTIONS
HIGHLIGHTS

N  LES
NOTES

 N° 54  
JANVIER 2018

IMAGE ET 
ATTRACTIVITÉ DE 
LA FRANCE AUPRÈS 
DES ÉTUDIANTS 
ÉTRANGERS
PRINCIPAUX RÉSULTATS DU BAROMÈTRE 
CAMPUS FRANCE KANTAR SOFRES 2017

CHOISIR
SON PROJET 
DE RECHERCHE

>

LA RECHERCHE

FRANCEEN

1 - Destino Francia Fair, Bogotá, Colombia, April 1–2, 2017

2 - China Education Expo, Changchun, Beijing, Wuhan, Chengdu, Shanghai,  
Guangzhou, October 19–31, 2017

3 - Study in France Virtual Fair, November 6–15, 2017

4 - Regional Conference on Higher Education and Refugees in the Mediterranean  
as part of the HOPES Project, Beirut, Lebanon, September 2017

5 - Welcoming of Yemeni students benefiting from a grant from the Hadhramout  
Foundation for Human Development, Quai d’Orsay, Paris, November 2017

6 - New France Alumni website

7 - New Campus France website
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ACTION  1 
Enhancing and promoting  
the value of higher  
education in france

Involvement in major operations  ............................. 08

The dynamics of events promoting higher  
education in France  .................................................... 12

New online promotion ................................................ 28

Publishing in support of promotion ......................... 30



   E
N

H
A

N
C

IN
G

 A
N

D
 P

R
O

M
O

TI
N

G
  

    
   

   
   

   
   

   
   

   
   

   
   

   
   

   
   

   
TH

E 
VA

LU
E 

O
F 

H
IG

H
ER

 E
D

U
C

AT
IO

N
 IN

 F
R

AN
C

E
8

9

   EN
H

A
N

C
IN

G
 A

N
D

 P
R

O
M

O
TIN

G
  

                                                    TH
E VALU

E O
F H

IG
H

ER ED
U

C
ATIO

N
 IN

 FR
AN

C
E

Promoting education in France means above all 
enhancing its value in order to make it more attractive. 
Promoting is by definition an active, assertive 
strategy.

Campus France deploys its expertise in this area in 
all its promotional operations. Its primary mission is 
to place the tools necessary for the success of the 
events it organizes at the service of higher education 
in France, in conjunction with all of its partners.

All means are put in place to fulfill this mission: 
organization of fairs, events, and displays, publishing 
of documents and articles in all media, development 
of websites and platforms, and posting content to 
social networks.

INVOLVEMENT IN MAJOR OPERATIONS 

Campus France is developing new formats for the promotion and enhancement  
of the value of higher education and research.
Responding to the wishes of its trustees as well as to international, political, and  
geographical developments, Campus France is getting involved.
The Agency strives to respond to new demands connected to globalization and  
to France’s place in the world by initiating, implementing, and supporting new  
operations.

> Africa Destination Jobs Forum, 
Paris, November 24–25, 
60 companies (consisting of large French 
corporations with a presence in Africa as well 
as African SMEs), entrepreneurship support 
structures, start-ups, student associations,  
17 diplomatic posts, 30 French higher  
education institutions, and 1,200 students and 
young professionals. 
These are the headline figures of the first Africa 
– Destination Jobs Forum organized by Campus 
France and following on from the Encounters 
events, which in 2016 put Africa in the spotlight.
Some 100 speakers were asked to contribute  
to 27 conference sessions to discuss issues of professional integration, entrepreneurship 
(especially among women), short courses adapted to the African market, continuing 
education and, more generally, good practices, tools, and funding designed to ensure the 
development of investment projects in Africa. These round tables were broadcast live on 
social networks, totaling nine hours and generating 100,000 views.
Many partners supported this first Forum, including the French Development Agency (AFD), 
the Association of Francophone Universities (AUF), Air France, Business France, the French 
Immigration and Integration Agency (OFII), the International Trade Monitor (MOCI), the 
French Council of Investors in Africa (CIAN), the Active Growth & Youth Program (AGYP), 
the Africa network of the Association of French Enterprises (MEDEF), and the Pôle Emploi 
Employment Agency.

ENHANCING AND PROMOTING THE VALUE 
OF HIGHER EDUCATION IN FRANCE

The Campus France brand: 
more reader-friendly and visible
With a new more dynamic and colorful visual  
identity, Campus France is today expressing its 
desire to be more readable and more visible.

Cascaded to all communication media, to promotio-
nal events in France and around the world, as well 
as online communications, this new visual identity 
presents a fresh, younger and more proactive image 
of the Campus France brand.

Africa Destination Jobs Forum

1 - Maouloud Ben Katra, Minister 
of Employment and Vocational 
Training, Mali

2 - Frédérique Vidal, Minister  
for Higher Education, Research,  
and Innovation

3 - Representatives from  
Madagascar

1 2

3

Dedicated to the professional 
integration into African entrepre-
neurship of students and recent 
graduates from higher education 
institutions in France, this Forum 
made it possible to organize 
600 meetings and interviews 
involving young graduates, 
businesses, and higher  
education institutions.
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> Campus France Research and Innovation Encounters,  
Paris, July 3–5, 
3 days, 300 participants, 2,000 meetings, 50 conferences and workshops, 80 spea-
kers, 42 diplomatic posts represented, 170 representatives from 105 French research  
institutions and organizations. These headline figures summarize the second year of the 
Campus France Research and Innovation Encounters, which form part of the dynamic 
of the Come to France message launched by the President of the Republic.
Inaugurated by the Minister for Higher Education, Research, and Innovation, these 
Encounters provided an occasion for countless cases of mobility between French 
institutions and research organizations and the scientific and university services of 
French Embassies.
Workshops devoted to countries from all geographical regions were followed by presen-
tations on the international policies of research organizations, institutions, companies, 
and institutions such as the National Research Agency (ANR) and the National Research 
and Technology Association (ANRT).
On the occasion of these meetings, the Forum Campus France, the Conference of 
University Presidents (CPU), the Conference of Elite Schools (Grandes Écoles – CGE), 
and the Conference of Deans of French Engineering Schools (CDEFI) presented the 
Minister with a joint note proposing measures designed to enhance the international 
attractiveness of French higher education institutions. These included:
 Strengthening French Government scholarships for foreign students;
 Launching a global communication campaign to promote the France brand;
  Increasing resources allocated to institutions for welcoming foreign students and 
researchers;
  Simplifying the application process and developing innovative training methods within 
institutions;
 Simplifying the conditions of stay of foreign students and young researchers;
 Developing the outward mobility of French students.

> Make Our Planet Great Again initiative (June ) 
Nearly 6,000 messages from researchers and students were processed by Campus 
France following the appeal launched in June by the President of the Republic to the 
international community.
A very large number of applications from students and researchers that had to be answe-
red were received on the generic website www.makeourplanetgreatagain.fr Campus 
France naturally became the first point of contact for advice and guidance for applicants, 
liaising with the National Center for Scientific Research (CNRS) for long research stays, 
putting applicants in touch with diplomatic posts for personalized meetings, providing 
answers about the application process, etc.
To help applicants for PhD or post-doctoral studies find a host research laboratory, 
Campus France has launched a dedicated webpage (http://makeourplanetgreatagain.fr 
campusfrance.org), which lists the offers available in each of the project’s thematic areas: 
climate science, energy transition, and earth systems. A dedicated email address for 
answering questions from applicants has also been created: mopga@campusfrance.org

12- Accueil des réfugiés Syriens

13- Alexandre Ziegler et Béatrice 
Khaiat lors du café croissant - 
Inde

14- Thierry Valentin en Corée  
de Sud

1 1

2

4

5

3

 Messages received in all categories 
on the generic website (students, 
researchers, entrepreneurs, NGOs): 
11,000
 Messages from students and 

researchers processed by Campus 
France: 5,866
 Detailed projects sent to Campus 

France: 1,921

 Applicants for study in France:  
500 (of which 331 from the US)

 Applicants for PhDs: 484  
(of which 323 from the US)

 Applicants for long research stay  
in France (3 to 5 years): 400  
(of which 229 from the US)

 Applicants for post-doctoral studies: 
237 (of which 131 from the US)

 Collaborations with a French 
research laboratory: 86 (of which  
56 from the US)

 Applicants for short research  
stay in France (1 to 11 months): 92  
(of which 66 from the US)

Research and Innovation Encounters

1 – Opening of the Research  
and Innovation Encounters  
by Bruno Maquart, President  
of Universcience, with address  
by Parsi Sciences Letters 2

2 – Workshops

3 – Meetings with diplomatic posts  
and French research institutions  
and organizations

Make Our Planet Great Again initiative 

1 - First three young laureate  
researchers are congratulated  
by Campus France and the Ministry  
for Europe and Foreign Affairs (MEAE) 
at the Tech for Planet event on the  
eve of the marking of the second  
anniversary of the Paris Climate  
Accord

2 - Mark Hammonds (United  
Kingdom), Theresa Oehmke (United 
States), and Tamal Chaterjee (India) 
are the first three Young Researcher 
laureates selected by MEAE in 2018 
for doctoral and post-doctoral stays 
in France

3 - The President of the Republic 
announces the first applicants  
selected under the program Make  
Our Planet Great Again

MAKE OUR PLANET

IN FIGURES

6

GREAT AGAIN
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DYNAMICS OF EVENTS PROMOTION OF HIGHER 
EDUCATION IN FRANCE

As the core mission of Campus France, organizing events in France and around the 
world is part of its DNA.

With 55 operations undertaken in 2017, Campus France is as active and dynamic as 
in 2016.

 Number of Operations per Geographic Area 

2016 2017

Africa  5  10

North Africa/Middle East  6  8

Americas  13  11

Asia  15  13

Europe (excluding France)  12  11

France  6  2

TOTAL  57  55

Events dealing with the geographical area concerned.  
France = Events of the Campus France Encounters type

Better-adapted event formats
  With 13 events, Asia again leads the way, followed by the Americas (11 operations), 
which tie with Europe/CIS.
  In France, Campus France has also developed an expert role by proposing new forms of promo-
ting a country. The Café-Croissants operations and the country or thematic days have been a 
genuine success (21 as against 15 in 2016). Beyond this geographical interest, the Agency also 
displays a presence on issues of attractiveness (Welcoming Day and Forum Commissions).

 Participating Institutions 

2016 2017

French universities 70 70

Schools of business and management 42 44

Elite schools (Grandes Écoles) 15 15

University clusters / COMUE / Networks 15 16

Engineering schools 79 78

Foreign universities 1  

Language schools 15 20

Specialized schools 8 10

Art schools 28 37

Catholic institutes 5 5

Research organizations 3 8

Conservatories 2  

Others 6  

Schools of architecture 1 3

Associations 1  

Ministries  2

TOTAL 292 309

Over 300 participating institutions in France and abroad
  Rising from 292 to 309, the number of institutions participating at least once in  
promotional activities has increased by 6% in one year.
  The loyalty rate to Campus France remains strong and constant, with the number of 
multiple participations per institution remaining very high (over 1,200 participations).
  French delegations have often exceeded 30 institutions in a single country, including 
Colombia, Vietnam, India, China, Senegal, and Côte d’Ivoire in addition to the European 
Association for International Education (EAIE) in Spain, the Association of International 
Educators (NAFSA) in Los Angeles, or at the first European virtual show.

 Participation by Institutional Type 

2016 2017

French universities 335 337

Schools of business and management 327 331

Elite schools (Grandes Écoles) 47 37

University clusters / COMUE / Networks 45 52

Engineering schools 301 247

Foreign universities 1  

Language schools 35 53

Specialized schools 35 41

Art schools 78 79

Catholic institutes 15 22

Research organizations 7 14

Conservatories 2  

Others 6  

Schools of architecture 1 4

Associations 1  

TOTAL 1,236 1,217

Universities with a strong presence
  With a growing participation, 389 universities and university clusters remain the most 
loyal to the Campus France program.
  While 331 business schools and 247 engineering schools were also present, the number of 
participating art schools and language schools represents a breakthrough, with a rise of 33%.
  The presence of research organizations was supported by the organization of the 
Research and Innovation Encounters (8 against 3 in 2016).
  It should be noted that with 309 attendances, members of the Campus France Forum 
participated in more Campus France actions (292 in 2016), while the number of non-
members remained stable (46).

 Number and Operation Type 

2016 2017

Conferences / Seminars / Open Doors  12  11

Country Days  9  5

Recruitment Missions  4  4

Campus France Encounters  1  1

Fairs / Encounters  26  28

Virtual Fairs  1  1

Visits by VIPs / Travel  4  5

TOTAL  57  55

2017: A year of innovation 
and consolidation
  A special effort focused on 
sub-Saharan Africa as well 
as presence throughout the 
world
  A range of promotional 
operations in Sub-Saharan 
Africa, which have doubled 
in number compared to 
2016
  A near-constant number  
of actions undertaken in 
other geographical areas
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 Number of Institutions by Operation Type 

2016 2017

Conferences / Seminars / Open Doors 188 167

Country Days 146 109

Recruitment Missions 51 87

Campus France Encounters 132 93

Fairs / Encounters 181 174

Virtual Fairs 6 8

Visits by VIPs / Travel 15 88

TOTAL 292 309

Winning formats
  28 fair-like student events combined with institutional encounters make this format 
the winner in terms of programming.
  167 institutions participated in the new Café-Croissants concept, which focused on a 
country’s ambassador or a particular sector of activity, in which institutions are invited 
to discover, rediscover, or continue their work of promotion and cooperation in the 
Agency's premises in Paris. 

A qualitative success for the Research and Innovation Encounters 
  93 institutions, attracted by the originality of the Research and Innovation Encounters, 
followed the workshops and seminars in a sustained manner. This strong attendance 
counterbalances lower participation by institutions as the Academic Encounters attract 
a larger number of institutions thanks to its broader concept.

Recruitment tours: A format expected by elite schools (Grandes Écoles) and 
private institutions
   With participation up by more than 70%, four recruitment missions, closely matching 
their expectations, mobilized both elite schools (Grandes Écoles) and private  
institutions. 

More and better targeted visits by personalities 
  88 VIP visits were coordinated by Campus France in 2017 (compared to 15 the previous 
year), and these visits were better targeted in terms of meetings with French institutions.

FOCUS
 SUB-SAHARAN AFRICA 

> East Africa Tour: Tanzania, Kenya, Ethiopia), March 16-24 
6,600 visitors ofollowed the first East Africa Tour organized by the Embassies of France 
in Tanzania, Kenya, Ethiopia and Campus France.
In the context of the Day of the French-Speaking World, this event 
brought together 11 French institutions and representatives of local 
universities, including the University of Dar es Salaam, the University 
of Nairobi, and the University of Addis Ababa.

> Café-Croissants Senegal: Paris, June 12 
Over 50 institutions attended the first Café-Croissants organized in 
Paris by Campus France and the French Embassy in Senegal.
This first event was a chance to set out the objectives and internatio-
nalization strategy of higher education in Senegal, present education 
programs, and envisage different forms of partnerships.

> 4th Franco-Ghanaian University Encounters: Ghana – October 3–6 
800 students had a chance to meet the 15 French institutions present at the 4th Fran-
co-Ghanaian University Encounters, the leading fair for studying in France, with the launch 
of the local France Alumni platform.
These Encounters were organized by Campus France, the French Embassy in Ghana, 
and the Campus France Ghana office.

> West Africa Tour: Senegal and Ivory Coast, October 17–21 
Some 30 French higher education institutions from various fields (engineering, mana-
gement, hotel and catering) participated in this event organized in October 2017.

10 major promotional  
operations

100 French higher  
education institutions  
mobilized

25,000 students involved

1

2 2 4

3

1

East Africa Caravan, March 16–24
1 - Ethiopia
2 - Kenya
3 - Tanzania

4th Franco-Ghanaian University 
Encounters
4 - Launch of the France Alumni  
platform – Ghana, October 3
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FOCUS
 NORTH AFRICA AND MIDDLE EAST 

> Egypt Country Day: Paris, July 5–6 
58 participants, including 13 representatives of Egyptian higher education institutions 
and 23 French institutions, contributed to the success of the Egypt Country Day, co-or-
ganized by the local diplomatic post and Campus France.

Over 70 bilateral meetings were organized, bringing together Egyptian 
and French partners. These encounters made it possible to take stock 
of existing cooperation activities and to promote the development of 
new partnerships.

> Studying in Europe Fair: Amman,  
Jordan, October 11
33 higher education and research institutions, representing  
14 European countries, including 5 French institutions, participated  
in the Studying in Europe fair organized by Campus France, Jordan  
as part of a project funded by the European Commission.
Opened by the EU ambassador, the show attracted 1,100 visitors, who, 

according to an on-site survey, placed France in third position among host countries 
after Germany and the United Kingdom.

> Student fairs, institutional meetings, visit to French Lycée: Dubai 
and Abu Dhabi (United Arab Emirates), October 18–21 
Over 6,500 visitors attended the two BMI Middle East Shows in Abu Dhabi and Dubai, 
which brought together some 100 exhibitors from around the world.
Before some 100 students, thematic presentations of higher education institutions in 
France were organized at the Lycée Louis Massignon, Abu Dhabi.

> Gulf Tour, October 18–24 
Fifteen French institutions participated in the 5th edition of the Gulf Tour, organized by 
Campus France and diplomatic posts in the UAE, Kuwait, and Qatar in response to the 
desire expressed by these countries to enhance the mobility of Gulf students toward 
France. 

> Student Fair, Institutional Meetings, Visit to French Lycée: Kuwait 
City, Kuwait, October 22–23
10 French institutions participated in these three events in Kuwait. The fair brought 
together 3,000 visitors, including high school students and those in higher education.
The institutional meetings organized at the Gulf University for Science and Technology 
and Kuwait University brought together 10 French institutions and their counterparts. 
The visit to the French Lycée, which was attended by some 100 students, included 
presentations of the courses offered by the institutions represented. 

> Information Day, Lycée Bonaparte: Doha (Qatar), October 24 
Nearly 250 students, from various institutions (Lycée Bonaparte, Lycée Franco-Qatar 
Voltaire, Lebanese school, Tunisian school), followed this day of information.

8 major promotion  
operations

120 higher education 
institutions, both French and 
foreign, mobilized

40,000 students involved

4
1 - Gulf Tour, October 18–24

2 - Egypt Country Day, Paris,  
July 5–6

3 - Student Fair, Institutional Meetings, 
Visit to French Lycée, Kuwait City, 
Kuwait, October 22–23

4 - Student fairs, institutional  
meetings, visit to French Lycée,  
Dubai and Abu Dhabi (United Arab 
Emirates), October 18–21

5 - Studying In Europe Fair,  
Amman (Jordan) – Official opening 
of the fair by the EU ambassador, 
October 11

1

3 4

2

4

5 5 5
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FOCUS
 NORTH AMERICA, CENTRAL AMERICA, 
 AND SOUTH AMERICA 

> Estudiar en México Stand, Study Abroad Fair:  
Paris, January 28–29
Some 20 Mexican institutions participated for the first time in the 
Study Abroad fair (part of the Student Fair) in Paris as part of bilateral 
agreements encouraging outgoing mobility.
Institutional meetings were organized by Campus France the day 
before the fair and mobility or site visits were coordinated by the 
Mexican Embassy in France.

> Elite Institutions Tour: Mexico, February 8–12
2,000 appointments were made with 500 students by the 25 French institutions that 
went on this tour, which called at Guadalajara, Puebla, and Mexico City. Once again, 
Mexico has attracted the interest of the French elite schools (Grandes Écoles).
On this occasion, students were able to learn about scholarships and the funding bodies 
present and to attend presentations by French companies in Mexico on their activities 
and the internship or recruitment opportunities they offer.

> Art and Innovation Days: France, March 6–11
Representatives of art faculties from 27 Argentinian universities met with 35 French 
institutions to develop international partnerships during Art and Innovation Days  
organized in Paris by Campus France and the French Embassy in Argentina, then moving 
on to Nantes and Bordeaux.
These events also provided an opportunity to present the new Innovart program for 
academic cooperation and mobility in the fields of art and innovation. 

> 3rd Doctoral Programs Tour: Mexico, 2017
In 2017, 13 graduate schools attended the third Mexican Tour, which visited Guadalajara, 
Mexico, City and Mérida, organized by Campus France in collaboration with the French 
Embassy in Mexico.
This event receives a growing number of participants each year, both French and  
Mexican, including applicants and institutional partners.

> Destino Francia Fair, Joint Franco-Colombian Year: Bogotá,  
April 1–2
45 French higher education institutions and 4,200 visitors attended the Destino Francia 
fair organized by Campus France and the French Embassy in Colombia on the occasion 
of the Joint Franco-Colombian Year.
Destino Francia also aimed to promote connections between training and employment 
by inviting French and Colombian companies to run workshops and conferences.

> Seminar for the University of Guadalajara: France,  
May 15–19
40 representatives of the University of Guadalajara (the second most important in 
Mexico) spent five days in Paris and in the regions (Toulouse, Grenoble, and Montpellier) 
attending seminars aimed at increasing understanding of the French higher education 
and research system. 

> Peru Country Day: Paris, November 21
Bringing together 13 of the most important Peruvian universities and 33 French  
institutions, the first Country Day dedicated to Peru was organized in Paris by  
Campus France and the French Embassy in Lima.
The main objectives of this day of meetings were to facilitate mobility between French 
and Peruvian institutions and to help both parties gain a better understanding of teaching 
and university cooperation between France and Peru.11 major promotional  

operations

250 French and foreign 
higher education institutions 
mobilized

17,000 students involved

2

2

1

1

2

1 - Destino Francia Fair,  
Joint Franco-Colombian Year,  
Bogotá, April 1–2 
– Inauguration in the presence of His 
Excellency 
Jean-Marc Laforêt, French  
Ambassador to Colombia

2 - Peru Country Day –  
Paris, November 21
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FOCUS
 ASIA AND OCEANIA 

> Admission Tour and PhD Tour, India:  
Delhi, Kolkata, Bangalore, Indore, February 25–March 2 
39 institutions and 11 graduate schools participated in this event, 
which for the first time was aimed at PhD students.
Enrolling mainly in elite schools (Grandes Écoles), Indian students  
are interested in courses taught in English and in high educational 
achievement. This event made it possible to promote university 
courses and to present study opportunities at PhD level.

> 1st French Week in Pakistan: Lahore, Karachi, 
Faisalabad, Islamabad, March 12–17
Twenty-one representatives from French universities and elite 
schools were welcomed by the Higher Education Commission in the 
presence of 23 Pakistani institutions and members of the Pakistan 

France Alumni Network (PFAN).
This first event is part of the Pakistani Government’s scholarship program, which has 
been managed by Campus France since 2009.

> Franco-Taiwanese Forum of University Presidents: Kaohsiung, 
March 21
French representatives met with their Taiwanese counterparts during a forum bringing 
together the Conference of University Presidents (CPU) and the Taiwanese Ministry of 
Education.
This forum, which was also the occasion for the launch of the France Alumni Taiwan 
network, established a high-level dialogue between academic actors in both countries. 
The various forms of mobility allowed a roadmap to be drawn up for new bilateral coo-
peration. A second session of the forum is scheduled in France in 2018.

> 1st Language Fair: Beijing, April 1
French language centers and 6 university language courses presented their French as 
a Foreign Language (FFL) offerings for the first time to students and to various Chinese 
partners (educational agencies, travel agencies, high school principals, heads of French 
departments) interested in the creation of programs for short language-focused stays, 
which now benefit from student visas.
This first fair was held in the premises of the French Institute alongside the annual 
program of workshops organized in China by Campus France.

> Vietnam Country Day: Paris, April 28
53 French and Vietnamese participants, including representatives from the Vietnamese 
Embassy in France, Vietnam International Education Development (VIED), and the 
French-Vietnamese consortium, bringing together the Hanoi University of Science and 
Technology (USTH) and the Engineering and Technological Training Program — Hanoi 
(PFIEV) attended this Country Day organized by Campus France in Paris.

> Philippines Country Day: Paris, June 8
30 participants, including 10 from the Philippines, were welcomed at Campus France in 
the presence of representatives from the Philippines Embassy in France and the French 
Embassy in Manila on the occasion of this Country Day organized in Paris

13 major promotional  
operations

Campus France concentrates most 
of its promotional activities in Asia 
on encouraging mostly self-financed 
exchanges from the region

150 French and foreign 
higher education institutions 
mobilized

48,000 students involved

1 - Admissions and PhD Tour, India: 
February 25–March 2, 2017:  
Delhi, Kolkata, Bangalore, Indore 
- Bangalore stage poster

2 - 16th EEFT Taiwan Fair: October 
14-15, 2017 in Taipei: Stand Campus 
France at EEFT Fair

3 - Franco-Taiwanese Forum  
of University Presidents: Kaohsiung, 
March 21, 2017

4 - Philippines Country Day:  
Paris, June 8, 2017

5 - China Education Expo:  
October 19-31, 2017: Changchun, 
Beijing, Wuhan, Chengdu, Shanghai, 
Guangzhou

4 5
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> Operation Asian Autumn: Vietnam, Taiwan, China, and Korea, 
October
Forty institutions took part in the Asian Autumn event, which for the third year in a 
row helped focus several major fairs over a short period in order to offer institutions a 
consistent and efficient tour. Some 40 institutions participated in the tour's events on 
four consecutive weekends.

> Welcome to France Fair: Ho Chi Minh City and Hanoi,  
October 7–8
46 French institutions took up this regular major opportunity to meet nearly  
2,800 students and their families over the two days of the fair.
The Welcome to France Fair offers stands run by educational institutions together with 
numerous events, including tastings of French products, talks by partner companies, 
visuals on the theme of sustainable development, etc.

> 16th EEFT Fair: Taiwan, Taipei, October 14–15
27 French institutions were present at the Campus France booth at the European 
Education Fair Taiwan (EEFT) Fair, consisting mainly of business schools together with 
institutions loyal to the fair, such as those specializing in the fashion and hospitality 
trades.
With a record attendance of over 10,000 visitors, the fair was enlivened with sessions 
presenting studies in France provided by alumni invited to share their experiences in 
France.

> China Education Expo Fair: Changchun, Beijing, Wuhan, Chengdu, 
Shanghai, and Guangzhou, October 19–31
Over 3,000 interviews with students were offered by the 45 French institutions present 
in the six cities visited by this traveling fair organized by Campus France.
The China Education Expo (CEE) remains a key event in the annual calendar for the 
promotion of higher education in France. The 2017 Fair brought together 600 interna-
tional exhibitors representing 40 countries. For the French institutions participating in 
the event, an online appointment scheduling system in place prior to the show made it 
possible to meet pre-selected students with promising profiles.

> Studying In Europe Fair: Seoul, October 28–29
25 institutions participated as part of the France stand at the Studying in Europe Fair in 
Seoul, the last stop of the Asian Autumn tour.
Launched at the Café-Croissants Korea event organized by Campus France in Paris 
in March, this event will now become one of the regular stages of the tour and will be 
repeated in 2018.

1

3 4

1

2

1 - 1st Language Fair: Beijing,  
April, 2017

2 - 1st French Week in Pakistan:  
March 12–17, 2017 – Lahore, Karachi, 
Faisalabad, Islamabad

3 - Study in Europe Fair:  
Seoul, October 28–29, 2017

4 - Vietnam Country Day:  
Paris, April 28, 2017
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FOCUS
 EUROPE 

> Thematic Days: Paris, June–December
12 European research institutions and laboratories 
met in Paris in June for a thematic day organized by 
Campus France on training in health, medicine, and 
biology with the aim of supporting institutions in 
the development of projects with Central European 
countries.
10 French and 23 foreign institutions met in 
December for another thematic day on information 
technology education in support of cooperation 
between French institutions and those from East 
European countries (Russia, Ukraine, Belarus, 
Kazakhstan, Armenia).

> Studying in France Virtual Fair, November 6–15 
40 French higher education institutions participated over 8 days in the first virtual 
French higher education fair organized by Campus France, which brought together  
14 European countries.
In total, this virtual fair recorded more than 4,000 visits, 13,000 page views, and the 
launch of 40 Facebook Lives lasting a total of 30 minutes, with thousands of live views.

> Franco-Belgian Meetings of Higher Art Colleges: Brussels, 
November 16–17
Two days of meetings bringing together 24 French and 17 Belgian institutions  
organized in Brussels by Campus France and the Cultural Department of the French 
Embassy in Belgium followed the work of a group of representatives of the French and 
Belgian ministries of culture to promote the sharing of experiences and identify new 
opportunities for cooperation.
School principals, teachers, researchers, and artists—French and Belgian, both  
French- and Dutch-speaking—took part in these days organized in plenary sessions  
and bilateral meetings.

11 major operations,  
including the first virtual 
show organized by France  
in Europe

100 French and foreign 
higher education institutions 
mobilized

48,000 students involved

1 - Study in France Virtual Fair: November 6–15 

2 - Thematic Day: IT Technologies, December, Paris

1

2
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FOCUS
 INSTITUTIONAL PROMOTIONAL FAIRS 

> APAIE: Kaohsiung, Taiwan, March 20–23
29 French institutions, including Paris-Saclay University participated in the Asia Pacific 
Association for Higher Education (APAIE) 2017 meeting in a dedicated space.
Campus France facilitated a workshop on Japanese student mobility with the German 
Academic Exchange Service (DAAD) and the Japan Student Services Organization 
(JASSO). APAIE 2017 also hosted the 1st Franco-Taiwanese Forum of University Pre-
sidents.

> NAFSA: Los Angeles, May 28–June 2
The 2017 meeting of the Association of International Educators (NAFSA) welcomed 
nearly 10,000 visitors from 100 different nationalities, with the French delegation 
consisting of 39 French institutions. For 15 years, Campus France has participated in 
NAFSA, the world's largest institutional operation in the field of higher education.
At several points in the program, opportunities were seized to put France forward, in 
particular the speech by the President of the Board of Campus France, which dealt with 
the French-speaking world. On the sidelines of the fair, a France-Canada networking 
session fostering cooperation was organized for international relations officers from 
French and Canadian institutions.

> EAIE: Seville, September 13–15
6,000 participants from 95 countries and 55 French institutions were present at the 
meeting of the European Association for International Education (EAIE) in Seville, the 
leading academic event in Europe, which welcomed the largest number of visitors ever.
On the sidelines of this event, Campus France organized an Iberian Day at the University 
of Seville, during which the Franco-Spanish University (UFE) was launched.

Institutional Promotional Fairs 

1 - EAIE, Seville (Spain),  
September 13–15

2 - NAFSA, Los Angeles (California), 
May 28–June 2

3 - APAIE, Kaohsiung (Taiwan),  
March 20–23

3 3

33

2

1 1

2

2

3
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INNOVATIVE ONLINE PROMOTION 
The technical and human resources at the service of the online promotion of higher 
education and research in France via websites or social networks testify to the degree 
of involvement of the Agency in the process of enhancing the value of higher education 
in France. 

> A new, more dynamic and user-friendly website

Adapt, Attract and, Support 
Three guidelines were followed by Campus France in the creation of its new website, 
which was launched in its international version in November.
  Adapt to its audiences and all uses: Three distinct sections are available for each target 
audience, namely students, researchers, and institutional partners. The site is equally 
well adapted to being consulted on computer, tablet, or mobile phone. In one click, all 
articles can be shared on social networks.
  Attract Internet users and foreign students: The new, modern and dynamic Campus 
France visual identity goes hand in hand with more attractive imagery. An interactive 
map of France highlights the diversity and richness of its regions. A timeline tracing in 
an entertaining way the steps required to come to France simplifies the presentation 
of the necessary process.
  Support students in researching information and in their study planning: The website 
now offers a more powerful search engine. The catalogs of courses on offer are acces-
sible from the homepage via three questions: What kind of course are you looking for? 
How will you finance your studies? Where is your nearest Campus France?

Key numbers 
  The website of Campus France Paris, an international portal in three languages, 
recorded 4.3 million hits in 2017, or 13 million page views.
  The combined 80 local websites of Campus France, which are accessible in 32 
languages, saw 14.1 million visits in 2017, giving a total of 30.7 million page views.
  With 73% of visits, Africa is the top geographical area of origin of visitors to local web-
sites. With the Campus France Encounters devoted to Africa in 2016 and the Africa 
— Destination Jobs Forum in 2017, the African continent shows the strongest growth 
in website visits (over 20%), followed by Asia and the Americas (with 10% and 9% of 
visits, respectively).

> Enhanced use of social networks 
To better communicate directly with international students in France and abroad and to 
remain close to professionals in higher education and research as well as French and glo-
bal partners, Campus France is increasingly present and active in the main social media.
The live broadcast of events via social media is an effective tool for targeting students.
  For example, the Facebook Live on the Fête de la Musique event held in June received 
over 13,000 views, while on the occasion of the Africa — Destination Jobs Forum, the 
creation of a TV studio with programs presented by a student and an alumnus helped 
disseminate the content of the round table sessions. These debates were broadcast 
live on the Facebook, Twitter, Periscope, and YouTube accounts of Campus France. 
The 25 videos broadcast totaled over 100,000 views and nearly 1,400 hours of viewing.

18.4 million visits  
were recorded in 2017  
for all Campus France  
websites, an increase  
of 10% over 2016

> Videos aimed at enhancing appreciation of France 
15 videos were made, including:
  Welcome to France, an animation on good reasons to choose France;
  A set of four videos on themes related to welcoming students (housing, health,  
first steps, work);
  Student profiles;
  Announcements of certain events in the form of teasers;
  Interviews with distinguished guests at Café-Croissants sessions and program presentations.

> New subscribers to the E-Ambassadors blog
3,000 visitors have already taken part in the multilingual blog recently created by 
Campus France, which discusses topics related to student life, the French way of life, 
and travel.
Six students with varied and representative profiles were selected to become the first cohort 
of E-Ambassadors and regularly update the blog with articles about their life in France.

> France Alumni: A rapidly expanding network
120,000 members in over 100 countries: This is the total now reached by the France 
Alumni network, which launched in 2014 and saw rapid expansion in 2017.
The global network also brings together over 2,300 partners including educational and 
training institutions, companies, alumni associations of French institutions and elite 
schools (Grandes Écoles), with more than 600 in France. 750 companies are part of the 
network, offering 1,600 internships and jobs around the world.

1.5 million people 
follow Campus 
France on all social 
media combined

FACEBOOK

Campus France  
+ 294,000 fans

France Alumni  
+ 9,700 fans

TWITTER

Campus France  
+ 26,600 followers

LINKEDIN

Campus France  
+ 5,000 followers

France Alumni  
+ 1,068 members

YOUTUBE

Campus France  
+ 1,300 subscribers

INSTAGRAM

Campus France  
+ 7,000 followers

KEY
FIGURES

Evolution 2016 - 2017
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PUBLISHING AT THE SERVICE OF PROMOTION 
Being better adapted to their audience and forming part of the continuum of univer-
sity-related events organized by the Agency, the promotional materials produced by 
Campus France emphasize the more proactive enhancement of the value of French 
institutions abroad. 

> Research in France
For the first time, Campus France has published a guide on Research in France as part 
of the Encounters event organized in July.
Available in three languages, this guide for foreign students and researchers offers 
comprehensive information on research in France, presented in detail under three main 
headings:
  Organization of research in France: bodies, foundations and major facilities made 
available to researchers, internationalization of research, etc;
  Range of research resources available in France: doctoral studies, PhD funding, research 
portals, post-docs, and short research stays.
  Reception and daily life in France: visas and residence permits, procedures on arrival, 
housing, health, etc.

> New AEFE Guide: Campus France for French high school students
Studying in France after the Baccalaureate is the title of an updated guide published 
in November co-authored with the French Study Abroad Agency (AEFE) and aimed at 
French high school students.
This practical guide presents the French higher education system, detailing all training 
courses and the means to access them. It mentions recent developments, in particular 
those related to changes to the mode of access to higher education.

> Ever-expanding collection of subject fact sheets
30 Subject Fact Sheets offer initial information on the organization of studies, diplo-
mas, and institutions in France presented by field of study. This is the purpose of this 
informational set created by Campus France and expanded and updated regularly, thus 
offering an incomparable source of information for students as well as a guidance tool 
used by the Campus France offices.
This year, Fact Sheets on medical studies were updated, while sheets on music, mathema-
tics, aeronautics and aerospace, and computer studies were created. These Fact Sheets, 
available in French, English, and Spanish and translated locally into other languages by 
their respective offices, are also included in the online training catalog.
In addition to the Fact Sheets, Campus France provides students and researchers with 
a wide range of information sheets (Institution Sheets, Welcome Sheets, Research 
Sheets, Diploma Sheets).

> More and more users of the Campus France catalog seek courses 
taught in English
1,337 programs offered by higher education institutions in France (including 1,000 at 
master’s level and 1,000 entirely in English were listed at the end of 2017 in Programs 
Taught in English, the Campus France catalog.
Continuously updated, this catalog allows students to find courses according to level or 
academic qualifications. It also allows students to choose according to the discipline 
or level of training provided in English.
The disciplines with the highest number of programs in English are Business and 
Management (616 courses offered), Engineering and Technology (412), and Science, 
Environment, and Health (351).

 
Frequency of consultation  
of catalog of courses  
in English 

Number of sessions in 2017: 
253,411 (compared to 
211,667 in 2016)

Number of users in 2017: 
151,789 (compared 
135,785 in 2016)

Frequently consulted catalog of short programs: Cultural and 
language stays
504 courses are available to foreign students in three languages in the catalog of 
short programs, which includes opportunities to learn French as a Foreign Language 
(FFL), cultural stays, and short academic programs offered by member institutions of 
the Campus France Forum. These programs are taught in French and can be used to 
obtain credits recognized by the European Credit Transfer System (ECTS) or to obtain 
a diploma, certification, or test scores.
The dedicated search engine and the interactive map of French regions help to guide 
students based on their level of French around the catalog, which is also indexed  
by major field of study.
In 2017, the catalog of Short programs — Cultural and Language Stays totaled 102, 
180 visits and 151,595 page views.

> Increase in enrollment by art students thanks to Campus Art. 
271 students found a course this year thanks to the Campus Art program. Supported 
by the ministries responsible for higher education, foreign affairs, and culture, the  
Campus Art program allows foreign students to apply online for different levels of arts 
and architecture study without appearing before a selection panel.
The Campus Art website totaled 112,127 visits and 333,474 pages viewed in 2017. 
Campus Art recorded a sharp increase in the number of pre-enrolled students:  
271 in 2017 (compared to 231 in 2016), an increase of 20%. In parallel, seven new schools 
of art and architecture joined the Campus France Forum.

AÉRONAUTIQUE - AÉROSPATIAL
La France est le deuxième exportateur mondial 

dans l'aéronautique avant l'Allemagne et après les 
Etats-Unis, et joue en Europe un rôle pivot d'assem-
bleur.    Les programmes phares ont positionné l'in-
dustrie française aéronautique au premier plan mon-
dial : la fusée Ariane, nom générique d'une famille de 
lanceurs civils européens de satellites, l’Airbus A380 
dans le cadre du consortium et l'avion de combat Ra-
fale. 

Filière d'excellence, l’industrie aérospatiale fran-
çaise est composée de secteurs - avions de transport 
de passagers, avions de combat ou de mission, héli-
coptères, lanceurs, satellites, missiles de combat… 
La  chaîne de fournisseurs est complémentaire et 
couvre tous les savoir-faire nécessaires à l’équipe-
ment d’un programme civil ou militaire. 

Basé à Toulouse, Aerospace Valley est le 1er bassin 
d'emplois européen dans le domaine de l'aéronau-
tique et l'aérospatial. L'industrie française aéronau-
tique et spatiale est un des rares secteurs industriel 
où l'emploi évolue positivement et où l'emploi qua-
li� é domine (près de 40% au total d'ingénieurs et 
cadres).  La demande de formation dans l'aéronau-
tique, pour des métiers de techniciens, soudeurs, 
chaudronniers, est si importante que ce secteur a des 
dif� cultés à trouver la main d'œuvre quali� ée.  

L'offre de formation française couvre tous les mé-
tiers de l'aéronautique et de l'aérospatial, avec des 
certi� cations à tous les niveaux, du Brevet de Tech-
nicien Supérieur au post-Master, en français ou en 
anglais.   

INTERNATIONAL
L'industrie française aéronautique et spatiale est classée la première en Europe avec 
des productions d'avions et hélicoptères civils et militaires : Airbus, Falcon, Mirage, 
Rafale, Vulcain... Des moteurs de fusées sont aussi réputés avec des lanceurs spatiaux, 
des satellites et des systèmes de navigation utilisés pour la fusée Ariane. L'European 
Space Agency (ESA) a son siège à Paris et des bureaux de liaison à Bruxelles, Moscou, 
Washington et Houston, ainsi qu'un bureau au sein du port spatial de l'Europe à 
Kourou en Guyane française.  
Initiées par la France dès 1950, les coopérations internationales ont permis à l'Europe 
de concevoir des matériels innovants avec un haut degré de performance techno-
logique : A380, A350 XWB, A320neo, A400M, Ariane 5, Rafale, Falcon 7X, ATR 72, 
hélicoptères Tigre et NH90, moteurs CFM et Leap, missile Meteor, satellites d’obser-
vation militaire Helios et de surveillance de l’environnement (famille Sentinel), drones 
Neuron, Sperwer et Watchkeeper.  
Le constructeur aéronautique Airbus est un consortium de fabricants européens qui 
emploie 55 000 personnes dans le monde. Localisé dans le sud de la France à Blagnac 
près de la ville de Toulouse, il fabrique plus de la moitié des avions de lignes produits 
et est le principal concurrent de Boeing. L'A380 est le plus gros avion civil de transport 

de passagers, de 515 à 853 selon la con� guration. www.airbus.com  
Fondé en 1928, le groupe Dassault aviation, est le dernier groupe d'aviation au monde 
détenu par la famille de son fondateur et portant son nom. Il emploie plus de 12 000 
personnes dans le monde, dont 9 500 sont en France. Le modèle Falcon a 2 200 appa-
reils opérationnels et plus de 1 000 avions militaires sont en service. 

www.dassault-aviation.com 
Safran conçoit et produit des moteurs d'avions et d'hélicoptères, de fusées, d'équi-
pements aéronautiques et de défense. Il emploie plus de 70 000 personnes dans une 

cinquantaine de pays. www.safran-group.com  
Le groupe Thales développe l'ensemble de la connectivité aérienne et des commu-
nications entre le contrôle aérien, les avions en vol et les centres de gestion opéra-
tionnelle des compagnies aériennes. Thales produit l'électronique des cockpits et des 
systèmes de divertissement de bord, la maintenance des équipements et des services, 

les systèmes de contrôle aérien et la cybersécurité. www.thalesgroup.com 
Les Aéroports de Paris, 2e aéroport européen qui a accueilli sur les plates-formes pari-
siennes 92,7 millions de passagers en 2015, gère 34 aéroports dans le monde.  

www.aeroportsdeparis.fr 

 
DOMAINES ASSOCIÉS 
• Aviation • Défense • Industrie • Télécommunications • Tourisme • Transports  
  
SOUS-DOMAINES 
 • Aéroport • Avions civils et militaires • Avionneurs • Espace • Fusée • Hélicoptère 
• Radar • Satellites • Systèmes embarqués • Systèmes d’information • Voyageurs   

EN CHIFFRES 

• 1er secteur exportateur français 
• 348 entreprises aéronautiques
• 184 000 salariés dont 20% de jeunes diplômés (2014)
• 50 800 millions d'euros de chiffre d'affaires (2014)
• 73 100 millions d'euros de commandes (2014)

Sources : GIFAS - https://www.gifas.asso.fr 

LIENS UTILES
• Aéronautique recrutement : www.aeroemploiformation.com 
• Aerospace Valley: www.aerospace-valley.com 
• AIREMPLOI Espace orientation : www.airemploi.org 
• Boost Aerospace: www.boostaerospace.com 
• Centre national d'études spatiales (CNES) : https://cnes.fr 
• Conseil pour la recherche aéronautique civile (CORAC) :   http://
aerorecherchecorac.com
• École nationale de l’aviation civile (ENAC) : www.enac.fr 
• École nationale supérieure de mécanique et d'aérotechnique 
(SIAE-ENSMA) : https://www.ensma.fr
• École supérieure des techniques aéronautiques et de construc tion     
automobile (ESTACA) : www.estaca.fr 
• European Space Agency (ESA): http://www.esa.int/ESA
• Groupement des industries aéronautiques et spatiales en Europe 
(GIFAS) :    https://www.gifas.asso.fr
• Hanvol-insertion : www.hanvol-insertion.aero 
• Institut aéronautique et spatial :  
   https://www.inst-aero-spatial.org
• Institut supérieur de l’aéronautique et de l’espace
(ISAE-SUPAERO) : https://www.isae.fr
• Institut polytechniques des sciences avancées (IPSA) : www.ipsa.fr 
• North America French Aerospace Network (NAFRAN):
   www.nafan-aerospace.com
• ONERA ,centre français de recherche aérospatiale : www.onera.fr 
• Programme européen COPERNICUS : https://copernicus.cnes.fr 
• Salon international de l'aéronautique et de l'espace
  - Paris Le Bourget : https://www.siae.fr 

>Etudier>Les formations>Programs Taught in English>Ecoles d'été 

M
is

e 
à 

jo
ur

 s
ep

te
m

br
e 

20
17

 

www.campusfrance.org

FICHE PAYS RECHERCHE

FINANCEMENT DE LA RECHERCHE Données Année
��������������������������������� ������ 2013

�������������������������������������������������� 
�������������������� ���

DIRD en valeur absolue : milliards de dollars PPA  
(Parité Pouvoir d’Achat) prix courants(1) 4,9 Mds $ 2013

Taux de croissance DIRD prix constants(1) ������ 2013

���������������������������������������������� 93,5 $ 2013

��������������������������� 
���������������������������� ��������� 2013

RESSOURCES HUMAINES Données Année
�������������������������������������������� ������ 2013

Part des ������ parmi le total des chercheurs (% ETP)(2) ������� 2013

Part des chercheurs en ����������� parmi le total des chercheurs (% ETP) ������ 2013

Part des chercheurs dans le �������������� parmi le total des chercheurs (% ETP)(2) ���� 2013

������������������������������������ ND -

Nombre d’étudiants inscrits en Doctorat(4) 13 965 2012

Nombre de Docteurs pour 1 000 habitants(4) 0,8 ‰ 2012

Nombre de Doctorats délivrés annuellement(4) 2 051 2013

% des enseignants de l’enseignement supérieur titulaires du Doctorat(4) ���� 2012

PRODUCTION DE LA RECHERCHE Données Année
����������������������������������������������������� ������ 2015

�������������������������WIPO���������������������������������� ��� 2015

���������������� - -

��������������������������������������� 10 -

INTERNATIONALISATION DE LA RECHERCHE Données Année
DIRD financées par l’étranger en %(1) ������� 2013

Nombre de co-publications scientifiques internationales(5) 8 705 2015

% de co-publications scientifiques internationales / ensemble(5) ���� 2015

������������������������� ND -

���������������������������� ���� 2012

TOP DES PAYS EN  
CO-PUBLICATION���

1- États-Unis 
2- Royaume-Uni 
3- Allemagne
4- Australie
5- France

Sources : 
1• OCDE stats.oecd.org/Index.aspx - 2• UNESCO data.uis.unesco.org - 3• OMPI www.wipo.int/ipstats/fr/statistics/country_profile/ - 4• Sources ambassades -  
5• SCIMAGO www.scimagojr.com/countrysearch.php?country=za - 6• Prix Nobel nobelprize.org - 7• Source ONU

*DIRD : Dépenses Intérieures de Recherche et Développement / **Classement mondial des publications en 2015 et évolution depuis 2010. Source SCIMAGO / ***ETP : Équivalent Temps Plein /  
****WIPO : World Intellectual Property Organization / ND : non disponible.

��������������
DIRD 2013

DIRD =

���������������

0,73 %

étudiants inscrits en Doctorat
13 965

co-publications scientifiques  
internationales 

50 %
PRINCIPAUX SECTEURS 
D’INVESTISSEMENT DES ÉTRANGERS���

���������������
2- Dynamiques humaines et sociales
3- Changement Global
�����������������������
5- Astronomie

prix Nobel
�������������������

10

AFRIQUE DU SUD
�������������������(1) / 54 490 000 HAB.(7)

������

������

������

par l’État(4)

par les  
entreprises(5)

par d’autres 
sources

Classement mondial  
des publications**

��e

+ 2 places en 5 ans

MATHÉMATIQUES
Depuis le XVIe  siècle, les mathématiciens français ap-

portent d’importantes contributions à leur discipline. Les 
noms prestigieux et connus dans le monde entier sont 
nombreux : François Viète au XVIe  siècle, René Descartes, 
Blaise Pascal, Pierre de Fermat, Girard Desargues au XVIIe ; 
Jean d’Alembert, Joseph Louis Lagrange, Adrien-Marie 
Legendre, Joseph Fourier, au XVIIIe  ; Évariste Galois, Au-
gustin-Louis Cauchy, Joseph Liouville, Henri Poincaré au 
XIXe ; Jacques Hadamard, André Weil, Jean Leray, Laurent 
Schwartz, Jean-Pierre Serre au XXe ; Laurent Laforgue, 
Jacques Tits, Mikhaïl Leonidovich franco-russe, Cédric Vil-
lani, Artur Âvila franco-brésilien au XXIe. 

La France reste l’une des « grandes puissances » ma-
thématiques aux côtés des États-Unis, de la Russie et de la 
Grande-Bretagne. Son in� uence internationale est visible 
par le nombre de récompenses prestigieuses (médailles 
Fields, prix Wolf, prix Crafoord, etc.) attribuées aux mathé-
maticiens et par le nombre élevé de conférenciers français 
invités. 

Les Mathématiques concernent un grand nombre de 
secteurs d’activités et de � lières de formation de l’en-
seignement supérieur français dans les Universités et les 
Écoles d’ingénieur. Tous les métiers d'application sont 
couverts avec une forte spécialisation en Master et la for-
mation à la recherche et au développement en physique, 
électronique, informatique, chimie, biologie, avec des spé-
cialités en statistique, ingénierie, industrie, ...   

INTERNATIONAL
Les mathématiques françaises ont la réputation d’être parmi les 
meilleures au monde. Dans le palmarès des médailles Fields, distinc-
tions les plus prestigieuses historiquement décernées par l’Union 
Mathématique Internationale lors du Congrès International des Ma-
thématiciens qui se tient tous les quatre ans, plus d’un cinquième 
des médailles ont été attribuées à des Français. La France est tou-
jours représentée par un contingent important de conférenciers invi-
tés à ce Congrès international, ce qui témoigne du plus haut niveau 
de ses mathématiques.
Les mathématiques en France ont une envergure internatio-
nale intégrée dans la tradition de coopération avec des pays 
moins développés, grâce à l’excellence du Centre Interna-
tional de Mathématiques Pures et Appliquées basé à Nice et 
reconnu par l’UNESCO. Le CIMPA est un organisme internatio-
nal qui œuvre pour l’essor des mathématiques dans les pays 
en voie de développement. 
 
 
DOMAINES ASSOCIÉS
• Aérospatial • Astronomie • Biologie • Biotechnologies • Chimie 
• Écologie • Économie • Électronique • Environnement • Géogra-
phie •  Géosciences  • Gestion  •  Informatique •  Ingénierie  • Mé-
canique • Numérique • Pharmacologie • Physique • Sciences hu-
maines • Sciences de l'univers • Sciences du vivant 
 
SOUS-DOMAINES
• Algèbre •  Algorithmes • Arithmétiques • Automatique  • Banque 
• Calculs • Calcul numérique • Comptabilité • Démographie • Épi-
démiologie • Équations • Finance • Génétique • Géométrie • Ma-
thématiques appliquées • Nombres • Nucléaire • Probabilités • Ro-
botique • Statistiques • Théorèmes   

EN CHIFFRES 

• 2,4 millions d’emplois dépendant des maths, soit 9% de
   l’emploi total en France
• 15% du PIB total
• 4 000 enseignants-chercheurs en mathématiques
• 60 laboratoires de recherche en mathématiques
• 14 médaillés Fields issus de laboratoires français
• 4 prix Abel de mathématiciens français
• 3e rang mondial des publications, 7% des publications françaises
• 6 600 étudiants inscrits en Master, 2 000 doctorants en maths 
(2013)

LIENS UTILES
• Agence pour les Mathématiques en Interaction avec l'Entreprise et
   la Société (AMIES) : www.agence-maths-entreprises.fr
• Annuaire de la communauté mathématique française :
   http://annuaire.emath.fr
• Annuaire des laboratoires et unités de recherche en mathématiques :
   https://www.portail-math.fr/laboratoires
• Association pour la Recherche en Didactique des Mathématiques
   (ARDM) : www.ardm.eu
• Centre International de Mathématiques Pures et Appliquées (CIPAM)
   https://www.cimpa.info
• Commission française pour l'enseignement des mathématiques
   (CFEM) : www.cfem.asso.fr
• E-math.fr, le domaine des maths en France : www.emath.fr
• International Congress of Mathematicians (ICM) :
   www.mathunion.org
• International mathematical union (IMU): www.mathunion.org
• Portail M4TH, membres de la communauté enseignement supérieur
    et recherche en mathématique : https://www.portail-math.fr
• Pourquoi faire des études de maths ? 
   http://smf.emath.fr/� les/plaquette-metiers-maths.pdf
• Société de mathématiques appliquées et industrielles (SMAI) : 
   http://smai.emath.fr
• Société française de statistique (SFdS) : www.sfds.asso.fr
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CHOISIR UNE FORMATION

EN ART, DESIGN, 
MODE, MUSIQUE, 3D, 
ARCHITECTURE, ...
EN FRANCE
CANDIDATURE EN LIGNE

UN RÉSEAU DE PLUS DE
100 ÉCOLES D’ART, 
D’ARCHITECTURE ET UNIVERSITÉS.
PLUS DE 400 FORMATIONS ARTISTIQUES.

CAMPUS FRANCE
Marie Chamoreau
Responsable de l’offre de formation
artistique et du réseau Campusart
28, rue de la Grange aux Belles
75010 Paris - France
+33(0)1 40 40 58 08

 CONTACT 

campusart@campusfrance.org
www.campusart.org

www.campusart.org

Depliant 2 volets-CAMPUSART2017_FR.indd   1 20/10/2017   13:58:40

FICHE PAYS RECHERCHE

FINANCEMENT DE LA RECHERCHE Données Année
DIRD* = % PIB (555 Mds $) 2014(4) 0,58 % 2014

Objectif fixé de DIRD en % du PIB pour les années  
à venir si défini(4) ���

DIRD en valeur absolue : milliards de dollars PPA  
(Parité Pouvoir d’Achat) prix courants(4) ��������� 2014

Taux de croissance DIRD prix constants(4) ND -

DIRD par habitant PPA dollars prix courants(4) ������� 2014

DIRD par chercheur (ETP***) 
PPA dollars prix courants(4) �������� 2014

RESSOURCES HUMAINES Données Année
Nombre de CHERCHEURS (public + privé ETP)(4) ������ 2014

Part des femmes parmi le total des chercheurs (% ETP)(4) ������ 2014

Part des chercheurs en entreprises parmi le total des chercheurs (% ETP) ND -

Part des chercheurs dans le secteur public parmi le total des chercheurs (% ETP) ND -

Nombre de PERSONNELS de R&D (ETP)(4) ����� 2014

Nombre d’étudiants inscrits en Doctorat(4) ������ ����

Nombre de Docteurs pour 1 000 habitants(4) ����� 2014

Nombre de Doctorats délivrés annuellement ND -

% des enseignants de l’enseignement supérieur titulaires du Doctorat(4) ���� 2014

PRODUCTION DE LA RECHERCHE Données Année
Nombre de PUBLICATIONS scientifiques et techniques(5) 5 171 2015

Nombre total de BREVETS (WIPO****) déposés par les résidents(3) 89 2015

MÉDAILLES FIELDS - -

TOTAL PRIX NOBEL (toutes catégories) - -

INTERNATIONALISATION DE LA RECHERCHE Données Année
DIRD financées par l’étranger en % - -

Nombre de co-publications scientifiques internationales(5) ����� 2015

% de co-publications scientifiques internationales / ensemble(5) ������ 2015

% de CHERCHEURS étrangers ND -

% de DOCTORANTS étrangers ND -

TOP DES PAYS EN  
CO-PUBLICATION(4)

1- France
������������������
����������
���������
�������������

Sources : 
�����������������������������������������������������������������������������������������������������������������������������������������������������������
����������������������������������������������������������������������������������������������������������������������������������������

*DIRD : Dépenses Intérieures de Recherche et Développement / **Classement mondial des publications en 2015 et évolution depuis 2010. Source SCIMAGO / ***ETP : Équivalent Temps Plein /  
****WIPO : World Intellectual Property Organization / ND : non disponible.

% FINANCEMENT 
DIRD 2014

DIRD =

���������������

0,58 %

étudiants inscrits en Doctorat
17 264

co-publications scientifiques  
internationales 

45,4 %PRINCIPAUX SECTEURS 
D’INVESTISSEMENT DES ÉTRANGERS(4)

�����������������
������������
���������������������

ALGÉRIE
CHERCHEURS : 30 480(4) / 39 667 000 HAB.(7)

100 %
par l’État(4)

Classement mondial  
des publications**

54e

+ 1 place en 5 ans
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 Breakdown of Mobility by Partner Type and Gender 

2016 2017 No. and %  
of women in 2017

Students 7,710 7,239 3,215

Interns 3,440 3,407 1,542

Other 628 470 220

Researchers 3,942 3,729 1,563

Experts 6,893 6,963 2,199

MEAE 22,613 21,808 40.1%

3,621 1,549

Other French partners 3,568 3,621 42.8%

4,359 1,710

Other foreign partners 4,673 4,359 39.2%

TOTAL 30,854 29,788 40.3%

 Répartition par zones géographiques et genre (hors France) 

2016 2017 Change % of total  
per area

no. And %  
of women  

in 2017

%  
area/total

MEAE 3,471 3,224 -7.1% 57.1% 876

Other French partners 657 669 +1.8% 11.9% 246

Other foreign partners 1,951 1,749 -10.4% 31.0% 666

TOTAL from Africa 6,079 5,642 -7.2% 100% 31.7% 24.3%

MEAE 5,337 5,056 -5.3% 83.2% 2,123

Other French partners 807 732 -9.3% 12.0% 351

Other foreign partners 339 292 -13.9% 4.8% 96

TOTAL from North Africa/Middle East  6,483 6,080 -6.2% 100% 42.3% 26.2%

MEAE 1,447 1,413 -2.3% 47.1% 632

Other French partners 487 531 +9.0% 17.7% 258

Other foreign partners 1,089 1,056 -3.0% 35.2% 407

TOTAL from the Americas 3,023 3,000 -0.8% 100% 43.2% 12.9%

MEAE 2,916 2,869 -1.6% 66.8% 1 284

Other French partners 479 433 -9.6% 10.1% 179

Other foreign partners 994 990 -0.4% 23.1% 357

TOTAL from Asia 4,389 4,292 -2.2% 100% 42.4% 18.5%

MEAE 3,516 3,352 -4.7% 80.0% 1 953

Other French partners 611 596 -2.5% 14.2% 243

Other foreign partners 292 242 -17.1% 5.8% 175

TOTAL Europe (excluding France) 4,419 4,190 -5.2% 100% 56.6% 18.1%

MEAE 16,687 15,914 -4.6% 68.6%

Other French partners 3,041 2,961 -2.6% 12.8%

Other foreign partners 4,665 4,329 -7.2% 18.7%

TOTAL 24,393 23,204 -4.9% 100% 42.4% 100%

*Total does not include mobility managed by Campus France’s France Office.

The management of mobility programs is as important as their promotion and 
development. Program management makes it possible to streamline the system 
for hosting foreign students and improve its competitiveness.

Campus France manages funding for 30,000 students or researchers in 
France, including scholarships from the French Government as well as foreign 
governments along with other types of financial aid.

GENERAL INFORMATION ABOUT CAMPUS FRANCE 
MOBILITY PROGRAMS

> Decline in some sources of funding 
Campus France manages 29,766 mobile students, interns, researchers, and experts. 
The 2017 annual report shows an overall decline of 3.5% from 2016; however, this decline 
does not apply to all funding partners.
Mobility funded by the French Ministry of Europe and Foreign Affairs (MEAE) declined by 
3.6%, while those funded by foreign partners declined by 6.7%. This drop was partially 
offset by a 1.5% increase in mobility funded by other French partners.
Women account for 43.9% of all mobile students and interns funded by MEAE. This 
proportion is similar for researchers but is lower for short-term mobility.

 Breakdown of Mobility by Type and Gender 

2016 2017 No. and %  
of women in 2017

MEAE 11,778 11,116 4,977

Other French partners 3,054 2,981 1,408

Other foreign partners 4,562 4,249 1,670

Total study and internship mobility 19 394 18,346 43.9 %

MEAE 3,942 3,729 1,563

Total researchers 3,942 3 729 41.9 %

MEAE 6,893 6,963 2,199

Other French partners 514 640 141

Other foreign partners 111 110 40

Total short-term mobility 7,518 7,713 30.9 %

TOTAL 30,854 29,788 40.3%

The mobility of students and interns (all partners) account for 61.6% of total mobility, 
which represents a 5.4% decline from 2016, with women accounting for 40.1%. This 
decline is partially offset by a 1% increase in expert mobility funded by MEAE and a 2.6% 
increase in short-term mobility.

PROMOTING AND SUPPORTING 
STUDENT MOBILITY
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> Excellence Programs

Eiffel Scholarships
Campus France managed 600 Eiffel scholarships in 2017, including 320 new master’s 
students and 50 doctoral students (for a period of 1 to 3 years). 
Created by MEAE to promote France’s top educational programs abroad, Eiffel Scho-
larships aim to draw outstanding foreign students to French institutions. For 19 years, it 
has been training future leaders in the fields of engineering, economics and management, 
law, and political science. 
With more than €12 million disbursed annually and managed entirely by Campus France, 
the Eiffel program is the MEAE’s largest scholarship endowment.

AEFE Major Program
Campus France directly manages 860 merit-based scholarships that have been awarded 
to students from 80 different nationalities. Recipients receive support for five years in 
France through to master’s level. 
Initiated by Agency for the Teaching of French Abroad (AEFE), this program has an annual 
budget exceeding €6 million and aims to bring graduates of French secondary schools 
(lycées) abroad to France for higher education. After a new agreement was signed with 
AEFE in 2017, this program supplied the first cohort to be managed by Campus France.

> Female mobility varies by geographic area
Women account for 42.4% of all mobility However, female representation varies across 
geographic areas:
  Female participation is high among mobility originating in Europe (56.6%);
  Female mobility is below 50% for the Americas (43.2%), Asia (42.4%), and North Africa 
and the Middle East (42.3%);
  Female mobility is much lower for Sub-Saharan Africa (31.7%).

> Stable distribution across geographic areas
The total number of cases of mobility managed by Campus France (excluding France) 
is 23,204, which represents a 4.9% decline from 2016. 
The distribution of mobility by geographic origin did not change much from 2016:
  26.2% of mobility originated in North Africa-Middle East, with an overall decline of 
6.2% from 2016. In this region, scholarships declined by 12.3% and missions by 8.3%, 
while invitations of foreign experts increased by 14.9%.
  24.3% originated in Sub-Saharan Africa, with a decline of 7.2% from last year. Scho-
larships declined by 7.2% and invitations of foreign experts by 8.3%. However, the 
region experienced a 21.5% increase in French expert missions.
  18% originated in Asia and Europe, with Asia experiencing a moderate decline (2.2%) 
whereas Europe experienced a sharper decline (5.2%) due to funding cuts by French 
Embassies.
  12.9% originated in the Americas, with a slight decline (0.8%). However, mobility funded 
by French partners other than MEAE increased by 9%.

> Mobility by partner type remain stable
The distribution of mobility by partner type remained stable over the period. MEAE 
accounted for 68.6% of Campus France activities versus 18.7% for foreign partners 
and 12.8% for other French partners. 
Overall, mobility has declined by 4.9%. However, this decline varies by source of funding 
(-7.2% for foreign partners, -4.6% for MEAE, and -2.6% for other French partners).  

FRENCH GOVERNMENT PROGRAMS 

> Ministry of Europe and Foreign Affairs (MEAE) Scholarships 
In 2017, Campus France managed 7,239 scholarships and 3,407 internship grants on 
behalf of MEAE:
  22.3% of the 10,646 recipients of scholarships from the French Government are from 
Asia (a slight increase);
  21.7% from Sub-Saharan Africa (a slight increase);
  20.1% from Europe;
  15.4% from North Africa and 12.2% from the Middle East (a decline);

   8.2% from the Americas.

Level %  
of total Area of study %  

of total

Bachelor’s 5.7% Law 6.1%

Master’s 59.5% Engineering and IT 36.1%

Doctoral and post-doc 29.2% Languages and teacher training 7.5%

Other 5.6% Management 10.6%

TOTAL 100% Natural sciences 21.9%

Humanities and social sciences 17.8%

Total 100,0% TOTAL 100%

Americas

Asia

Europe

North Africa

Middle East

Africa

21.7%

8.21%

22.33%20.14%

15.38%

12.22%

 Geographic Origin of MEAE Scholarship Recipients  

 Degree level  
 of MEAE scholarship recipients 

 Area of study 
     of MEAE scholarship recipients 



Asia/Pacific

Americas

North Africa/Middle East 

Africa

Europe

68%

15%

11%

5%

1%
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OUTWARD MOBILITY PROGRAMS 

Examples of outward mobility programs managed by Campus France include the 
College of Europe Program, Arabic language scholarships, and the French as a Foreign 
Language (FLE) program. 
The FLE Program is an example of cooperation that fosters French language proficiency 
and promotes French higher education abroad.
Interns and master’s students in the FLE Program at a French university teach French 
at a foreign university or secondary school for 6 to 9 months. The teaching emphasizes 
two areas: security and defense cooperation, and cultural cooperation.

SCHOLARSHIPS FROM FOREIGN GOVERNMENTS 

14.6% of mobility managed by Campus France are funded by foreign partners whereas 
73.2% are funded by MEAE and 12.2% by other French partners.
Most mobility originates in Africa (42%) followed by the Americas (28.7%) and Asia 
(21.1%). Only 3% of mobility originates in Europe, North Africa, or the Middle East.
Regarding degree level, 33% of students are pursuing master’s degrees, 28.5% docto-
rates, and 22% bachelor’s degree, with 14% of students coming to France prior to the 
bachelor’s level. 

 AFRICA 

> Mobility programs with public and private partners 
In 2017, African governments and other partners on the continent, including non-fran-
cophone countries, opted to continue funding their educational programs in France. 
However, some government scholarships were postponed until 2018 (including Mozam-
bique and Angola). 

> Four examples of scholarship programs with foreign public or 
private partners, two of which were finalized in 2017 
Nigeria: 20 students are pursuing master’s or doctoral degrees in the sciences thanks 
to the new scholarship program of University Ndufu-Alike Ikwo.
Mauritania: 10 students (including four in France) are pursuing engineering degrees 
(minimum of 4 years) thanks to a new scholarship program by British Petroleum 
Investments.
Angola: 77 students pursuing master’s degrees received support through the scholarship 
program of Academia Sonangol (an oil company). This program offers students language 
training and scientific refresher courses in 8 French institutions of higher learning over 
a period of 10 months. The scholarships are available to students in a variety of fields, 
including engineering, geoscience, and economics.
Gabon: over 1,000 scholarships are awarded each year to Gabonese students by the 
Gabon National Scholarships Agency (ANBG). Eligible students are guided toward 
courses of study in French public and private institutions that best align with their 
aptitudes and that will best prepare them to contribute to the development of Gabon 
after their studies.

 NORTH AFRICA – MIDDLE EAST 

> New agreement with the Hadhramout Foundation for Human 
Development in Yemen
58 Yemeni students form the first cohort of a program funded by the Hadhramout Foun-
dation to promote human development. One mission of this philanthropic foundation is 
to improve training for young people.
Since its creation, the foundation has funded 4,000 scholarships worldwide. Under the 
agreement signed with Campus France in 2017, students receive one year of language 
training in France and then enroll in a bachelor’s program. A new cohort of around  
50 students will come to France in September 2018.

> Researcher Mobility: Hubert Curien Partnerships 
In 2017, Campus France managed 1,300 research projects and 4,000 cases of resear-
cher mobility through Hubert Curien Partnerships. 
Researchers often take part in joint work between France and other countries. With sup-
port from the Ministry of Education, Research, and Innovation (MESRI), MEAE promotes 
scientific mobility with some 60 partner countries worldwide. A new partnership with 
Cuba was launched this year. 

 Country of Stay by Geographic Area 

> Security and defense cooperation 
In 2017, Campus France managed 800 grants for internships, invitations to France, and 
overseas missions of French experts as part of security and defense cooperation, an 
important component of France’s diplomatic activities.
The Security and Defense Cooperation Agency (DCSD) fosters cooperation between 
francophone and non-francophone countries through various training programs in France 
and abroad. The programs focus on both police work and defense and benefit from an 
endowment of €2.5 million as of 2017.

1 - AEFE Major Program, new 
scholarship recipients in 2017

2 - Research project  
on Coccoloba uvifera(Seagrape), 
Cuba, funded through a Hubert 
Curien Partnership

3 - French language training  
as part of security and defense 
cooperation

2 3

1 2
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> PROFAS B+
Over 10,000 doctoral students have received funding for their dissertations from the 
PROFAS Program, which has been co-funded by France and Algeria since 1987. 
PROFAS B+ was launched in 2014 in order to increase the number of Algerian doctoral 
students able to spend 6 to 18 months studying or conducting research in France.  
Priority research areas include IT development, sustainable development, economics, 
and historical and cultural preservation.

> Iraqi Ministry of Foreign Affairs
Campus France has managed some 100 doctoral students through a program co-funded 
by France and Iraq and offering post-graduate training to personnel at the Iraqi Ministry 
of Foreign Affairs. 
Upon arriving in France, doctoral students receive language training at a French as a 
Foreign Language (FLE) center before enrolling in a French university program.

> Syria
Since 2013, 700 students have pursued language training as well as part or all of their 
academic degree programs in France through various programs managed by Campus 
France on behalf of MEAE in close collaboration with the Ministry and the diplomatic 
post in Lebanon.

 AMERICAS 

Enrollment in Campus France programs co-funded by governments of countries in the 
Americas remain stable.

> Argentina - BEC.AR
The number of cases of mobility declined slightly. However, this trend should reverse in 
2018 due to doctoral fellows arriving for internships at European laboratories. 

> Mexico - Mexprotec, Mexfitec, Postgrados
200 students in the Mexprotec program, 100 students in the Mexfitec program, and  
17 students in the Postgrados program co-funded by the French Embassy in Mexico. The 
figures for programs managed by Campus France on behalf of Mexico remain stable. 

> Haiti - BRH (Haiti-France Friendship Association)
5 Haitian students received master’s scholarships in 2017 through a new mobility pro-
gram co-funded by the French Embassy in Port-au-Prince and the Bank of the Republic 
of Haiti.

> Peru – Beca 18
52 scholarship recipients enrolled in first-year courses at 30 engineering schools. 
Funded by Peru since 2012, Beca 18 enables young Peruvian students to come to study 
in France. After receiving language and basic scientific training in Lima, which is provi-
ded by the Alliance Française and the Franco-Peruvian lycée, scholarship recipients are 
assessed and advised by the National Association of Deans of University Institutes of 
Technology (ADIUT). Since the program was created, 226 scholarship recipients from 
38 Peruvian universities have been admitted to 40 University Institutes of Technology 
in the same number of French cities.

In 2017, the program was renamed Beca 18 Excelencia Internacional Francia and was 
modified in order to allow the brightest students to enroll in an French engineering 
school (Grande École).

 ASIA 

>  Pakistan - Higher Education Commission (HEC) Scholarships
155 students enrolled in French academic programs thanks to close collaboration 
between Campus France and institutions of higher learning. Collaboration with Pakis-
tan is taking place through the Pakistani Government’s flagship policy of international 
openness.
Pakistan provides funding for scholarships for students pursuing a master’s or doctoral 
degree in the fields of engineering, humanities and social sciences, and economics and 
management. 

>  Vietnam -  MEF Program (Ministry of Education and Training)
In 2017, 260 students received scholarships through a program funded jointly by Viet-
nam and France. This doctoral program, which for 15 years has relied on a consortium 
of research institutions and agencies, has been postponed until 2020 by the Vietnamese 
authorities.

>  Japan -  Short-stay program with Japanese universities
In 2017, 27 Japanese universities and 70 students enrolled in an all-inclusive 4-week 
course of study in France. The program includes French language classes and cultural 
activities in a language learning center.
Thanks to partnerships with the Franco-Japanese Institute and two certified FLE centers, 
Campus France is able to offer partner universities this all-inclusive program, which 
encourages students to study in France. This program has been featured on Destination 
Francophonie, a television show produced by TV5 Monde.

3

1 1

4

1 - Reception of the Yemeni students who 
received a scholarship from the Hadhra-
mout Foundation for Human Development, 
Quai d'Orsay, November 2017
2 - Destination Francophonie broadcast on 
TV5 Monde, dedicated to the program that 
offers short language immersion programs 
developed by Campus France in Japan
3 - Welcoming of the recipients  
of the Beca 18 scholarship in Peru
4 - Educational monitoring mission: IUT 
(university technology institute) in Nice, 
March 20172

1
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INDIVIDUAL MOBILITY PROGRAMS 

Campus France is diversifying the services it offers by developing short-stay programs in 
partnership with FLE centers, diplomatic posts, and the Campus France office network. 

> Study in France Program: Integration and Support
Launched in summer 2017 with the French Institute in Turkey, the Study in France 
Program is designed for students at religious secondary schools. This 4-week program 
aims to give secondary school graduates who are unfamiliar with French universities 
the chance to participate in an orientation workshop during the summer before they 
begin higher education. The workshop features methodological, linguistic, and admi-
nistrative support as well as cultural activities. The program covers all student needs 
except air fares.

> French + Sciences: Discovery and Exposure
The French + Sciences Program is designed for English-speaking students at scientific 
and technological universities who have not yet achieved proficiency in French.
Emphasizing discovery and exposure, this 3- to 4-week program is directly related to 
the student’s area of study and is designed to fuel students’ desire to return to France 
for a longer stay. Courses are offered in partnership with FLE centers with support from 
businesses with international reputations in the host region’s economic sector.
These programs are self-funded by students and their arrangement requires cooperation 
between Campus France and diplomatic posts. 
Study in France and France + Sciences can both be adapted to specific needs. Thanks 
to a marketing campaign targeting diplomatic posts, they will be scaled up in 2018 and 
expanded to other countries.

SCHOLARSHIPS FROM BUSINESSES AND PUBLIC 
INSTITUTIONS 

> New agreement with the École des Hautes Études en Sciences 
Sociales (School for Advanced Studies in the Social Sciences) 
This new agreement concerns the logistical management of approximately 100 profes-
sors invited to France for very short periods of time.

> The Wallis and Futuna Leadership Program
The Wallis and Futuna Leadership Program is designed to prepare students for leadership 
positions in the private and public sector in the Wallis and Futuna Islands (population: 
13,000). 
The program takes into account the economic situation of the islands and the current 
and future availability of leadership positions. Active recruitment and competitive 
selection are implemented.
This year, Campus France began managing participants in this program, including the 
logistics of their stay in France as well as support in collaboration with their academic 
advisors. 

> Other public and private partnerships 
Campus France manages 85 agreements and over 2,000 students, with private or 
public partners.
Campus France partners with universities, university consortia, schools and institutes, 
associations and foundations, institutions such as the ministry of Culture and Commu-
nication or the Ministry of the Interior, as well as corporations such as Total. 
In addition to offering scholarships, Total is also one of the leading contributors to the 
Quai d’Orsay Entreprise Program, which Campus France manages alongside MEAE.

EUROPEAN PROGRAMS 

> Prestige Program 
Under the Prestige Program, more than 80 schools host 240 research fellows from  
40 different countries. 
Coordinated by Campus France and receiving €6 million in co-funding from the  
European Union, the Prestige Program promotes international mobility among  
researchers traveling to and from France. 
The Prestige Program was honored at the celebration of Marie Curie’s 150th birthday 
at the Scientific Center of the Polish Academy of Sciences in Paris, where a Chinese 
fellow shared her testimonial about international mobility opportunities for researchers. 

> Share Program for ASEAN students
Campus France’s objective under the European Share Program is to harmonize the 
European Credit Transfer System (ECTS) with the ASEAN system (used in Southeast 
Asian nations). To this end, Campus France created a set of mobility tools as well as 
an online platform.
The mobility tools provide support at all stages (before, during, and after). For the most 
part, they are practical tools (mobility charter, inter-institutional cooperation agreement, 
report cards, approval of mobility periods, transfer credit approvals, etc.). 
The Share platform includes numerous features. It brings together all application and 
scholarship materials and automatically generates all the mobility tools students need 
to have their university credits recognized and transferred.

Information session  
at Saint Benoit secondary school,  
Istanbul, Turkey
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What would promotion, development, and management be without a warm 
welcome? Over the years, Campus France along with its partners has focused 
on the welcome foreign students receive in France.

Campus France knows that there are uncertainties involved in going from 
one’s home country to France, including departure, travel, arrival, welcome, the 
experience — and the lasting memories. Over time, it has refined its approach 
carefully.

WELCOME PROVIDED BY CAMPUS FRANCE OFFICES: 
MAKING FRANCE AN ATTRACTIVE OPTION 

> Preparations prior to departure for France  
256 Campus France offices and branches, spread over 124 countries around the world, 
ensure a quality orientation and welcome for students prior to their departure from their 
home country. Over 500 individuals support students wishing to study in France. 
An international student’s successful stay in France is for the most part determined 
by this initial contact. That is why Campus France working with the Ministry of Europe 
and Foreign Affairs (MEAE) provides careful training for the teams managing Campus 
France offices.
In addition to training provided throughout the year, a dedicated team manages and trains 
this network. A variety of tools are used, including daily contacts along with an intranet 
offering essential information for preparing future participants for life in France through 
consular visits, the search for accommodation, social security, etc.
Any legislative or regulatory change or new development that might affect how interna-
tional students are received is communicated to teams around the world. Offices are 
then responsible for passing this information on to local students via social networks or 
other forms of communication support, updated and translated into the local language.

> Workshops for optimal departure preparation
Starting in May each year, most Campus France offices organize departure workshops 
to prepare students enrolled in a French higher education program.
In 2017, the Agency produced four new videos, translated into English and Spanish and 
available on the Agency’s website. These videos are designed to explain in an engaging 
way the steps to take on arrival in France: how to find accommodation, open a bank 
account, organize healthcare, etc. 

> A new more user-friendly website
Designed to respond to the various questions students may have, the Agency’s new 
website was designed to make searches easier. Targeted access specifically dedicated 
to students is now possible, thus greatly improving access to information.
An interactive map of France allows visiting students to locate their future educational 
institution and City Fact Sheets help them locate key information.

WELCOMING AND SUPPORTING 
INTERNATIONAL STUDENTS 

1

3

4 4

1 - Departure Preparation Workshop,  
Mexico, July

2 – City Fact Sheets

3 – Departure Preparation Workshop,  
Indonesia, July

4 – Campus France Video: “Accommodation while studying:  
So many choices!”

Campus France le da la  
bienvenida y le ofrece  
información práctica para 
facilitar su estancia en  
Caen.

BIENVENIDO A

CAEN

PARA  
RECIBIRLE /

Existen distintos dispositivos y servicios 
para recibirle y ayudarle con sus trámites a 
su llegada: 

Encuentre los servicios de acogida en Caen:  
www.campusfrance.org/caen 

Solicite un padrino de estudiante para recibirle en 
Caen: www.eicaen.fr

  CARRÉ INTERNATIONAL:  
www.international.unicaen.fr  
Departamento de Movilidad Internacional. B3i · 
Oficina Internacional de Integración Intercultural  
Campus 1 Edificio I, Li104 – intl.b3i@unicaen.fr  
Cierra los miércoles. Apertura al público: lunes, martes,  
jueves y viernes – de 9h00 a 12h00 y de 14h00 a 
17h00  
Acogida y acompañamiento de estudiantes  
extranjeros. Informaciones sobre la vida cotidiana.

En todas las Universidades y Escuelas se encuentran 
disponibles dos servicios para acogerle:

El Servicio de Relaciones Internacionales:  
oficina de acogida y orientación 
El Servicio de escolaridad:   
oficina de inscripciones y trámites administrativos
Para mas informacion, podeis consultar la pagina 
web etudiant.gouv.fr

ENCONTRAR  
ALOJAMIENTO /

PARA UNOS DÍAS:

  Residencia hotelera:  
www.adagio.com – www.appartcity.com 
  Albergues juveniles:  
www.aubergesdejeunesse.com – www.fuaj.org 

PARA UN PERIODO PROLONGADO:

  El CROUS – Centre Régional des Œuvres  
Universitaires et Scolaires (Centro Regional de 
Obras Universitarias y Escolares): Services admi-
nistratifs, 23 avenue de Bruxelles – 14000 CAEN  
Atención al público de lunes a viernes de 9h00 a 
12h15 y de 13h15 a 16h00 – +33(0)2 31 56 63 00  
contact@crous-caen.fr – www.crous-caen.fr

Más soluciones de alojamiento en habitaciones priva-
das, alojamiento intergeneracional y piso compartido, 
de corta y larga duración, en el sitio web de Campus 
France: www.campusfrance/logement.org

   ¡Pida la CLE! ¿Necesita un aval? La «Caution loca-
tive étudiante» (Fianza de alquiler de estudiantes), 
garantía del Estado, permite a los estudiantes sin 
avales personales facilitar su acceso a un  
alojamiento www.lokaviz.fr
  CAF: Caisse des Allocations Familiales (Caja de 
Asignaciones Familiares) le permite evaluar su 
derecho a una APL (Ayuda Personalizada para el 
Alojamiento) – 0810 29 29 29 – www.caf.fr
  Si usted necesita un alojamiento adaptado a una 
discapacidad, póngase en contacto con el Servicio 
Social del CROUS o diríjase a la oficina de vida 
estudiantil de su establecimiento.
  Seguro de vivienda: el seguro para riesgos de 
alquiler es obligatorio. El contrato de seguro de 
vivienda puede efectuarse en su banco o en una 
aseguradora privada, al tiempo que es posible 
efectuarlo en línea en muchas ocasiones:  
www.smeno.com  
https://www.lmde.fr/  
www.assistance-etudiants.com  
www.assurances-etudiants.com

DESPLAZAMIENTO 

Transportes urbanos de Caen  
y su periferia:

La red Twisto:
www.twisto.fr
Los Trenes Expresos Regionales:
www.ter.sncf.com
Alquiler de bicis con V’éol: 
www.veol.caen.fr

BIENVENUE
NANCY

À

Campus France vous souhaite 
la bienvenue et vous propose 
quelques informations  
pratiques pour faciliter votre 
séjour à Nancy.

POUR VOUS 
ACCUEILLIR /

Il existe différents dispositifs et services 
pour vous accueillir et vous aider dans vos 
démarches à votre arrivée : 

Trouvez les services d’accueil à Nancy :  
www.campusfrance.org/Nancy 

Demandez un parrain pour être accueilli à Nancy : 
www.nancy.ixesn.fr

  Accueil Info Étudiants et Chercheurs :  
www.welcome.univ-lorraine.fr – Université de 
Lorraine – Direction des relations internationales 
et européennes – 91 avenue de la Libération 
54000 Nancy – 03 72 74 05 04 – Bus 5  
Station Cavallier  
drie-accueil-nancy-contact@univ-lorraine.fr  
(pour les étudiants) 
drie-euraxess-contact@univ-lorraine.fr  
(pour les doctorants et les chercheurs)
Présence de la Préfecture en période de rentrée. 
Démarches titres de séjour, informations vie 
quotidienne.

Dans toutes les Universités et Écoles, deux services 
sont là pour vous accueillir :

Le Service des Relations Internationales :  
bureau d’accueil et d’orientation 
Le Service de la scolarité :   
bureau des inscriptions et démarches administratives
Pensez aussi à consulter le site etudiant.gouv.fr

POUR TROUVER 
UN LOGEMENT /

POUR QUELQUES JOURS :

  Hôtels, résidences hôtelières, logements meublés 
de tourisme et chambres d’hôtes :  
www.nancy-tourisme.fr/sejourner/hebergement 

POUR UNE LONGUE PÉRIODE :

  Le CROUS – Centre National des Œuvres 
Universitaires et Scolaires : 75 rue de Laxou  
54000 Nancy – 09 69 39 19 19 – Bus 3 
Station Médreville – www.crous-lorraine.fr

Plus de solutions logement (chez le particulier, loge-
ment intergénérationnel, colocation) sur le site de 
Campus France : www.campusfrance/logement.org

  Demandez LA CLE ! Vous avez besoin d’un 
garant ? La Caution Locative Étudiante, garantie  
de l’État, facilite l’accès au logement des étudiants 
sans garant personnel www.lokaviz.fr
  La CAF (Caisse des Allocations Familiales)  
vous propose d’évaluer votre droit à l’APL  
(Aide Personnalisée au Logement) 0810 29 29 29  
www.caf.fr
  Si vous avez besoin d’un hébergement adapté  
à votre handicap, contactez le Service Social  
du Crous ou rapprochez-vous du bureau de la vie 
étudiante de votre établissement.
  L’assurance habitation : la garantie risques locatifs 
est une obligation. Le contrat d’assurance 
habitation peut être effectué auprès de votre 
banque ou d’un assureur privé et une souscription 
en ligne est souvent possible :  
www.mgel.fr/assurances 
www.lmde.fr/services/assurance-et-banque/
offres-assurances 
www.assistance-etudiants.com 
www.assurances-etudiants.com

POUR SE 
DÉPLACER 

Les transports en commun à  
Nancy et dans sa périphérie :

Le réseau de tramways et de bus STAN : 
www.reseau-stan.com – 03 83 30 08 08
Le service de location partagé Velostanlib : 
www.velostanlib.fr
Le covoiturage : 
www.webwiki.fr/covicites.fr
Les Trains Express Régionaux : 
www.ter.sncf.com/lorraine

CAMPUS FRANCE wishes you 
welcome and offers you some 
practical information for  
making your stay in Tours  
as easy as possible.

WELCOME TO

TOURS

TO WELCOME 
YOU /

There are several different systems and 
services for welcoming you and helping 
you in your administrative procedures when 
you arrive: 

The International Relations Service:   
reception and guidance office 
The Educational Service:   
inscription and administrative procedures office
The “Bureau de la Vie Étudiante” (BVE = Student 
Life Office): University service for students and  
their everyday needs. 
You can also consult the website etudiant.gouv.fr

FINDING 
ACCOMMODATION /

FOR SEVERAL DAYS:

  Hotel Residence: www.adagio.com  
www.appartcity.com
  Youth hostels: www.aubergesdejeunesse.com 
www.fuaj.org

FOR LONGER PERIODS:

  The CLOUS – Centre Local des Œuvres Universi-
taires et Scolaires (Local Centre for University or 
College Activities): www.crous-orleans-tours.fr  
60 rue du Plat d’Etain – 37000 Tours – Mondays to 
Fridays non-stop from 9:00 am to 5:00 pm

More accommodation solutions in private homes, 
intergenerational accommodation and flat-sharing, 
both short and long duration, available on the Campus 
France website: www.campusfrance/logement.org

  Ask for the CLE! You need a guarantor? The  
“Caution locative étudiante” (Student Rental  
Guarantee), guaranteed by the state, makes it 
easier for students to find accommodation when 
they have no personal guarantor www.lokaviz.fr
  CAF: La Caisse des Allocations Familiales  
(French family allowance fund) can evaluate your 
rights to APL (Personal Accommodation  
Assistance) 0810 29 29 29 – www.caf.fr
  If you need accommodation suitable for disabled 
persons, contact the CROUS Social Service or visit 
the student services’ office in your educational 
establishment.
  Home insurance: a tenant’s risk guarantee is  
compulsory. A home insurance contract can be 
drawn up with your bank or a private insurer and 
on-line subscriptions are often possible:  
https://smeco.fr/assurance-logement  
www.lmde.com/assurances  
www.assistance-etudiants.com 
www.assurances-etudiants.com

TRAVEL

Public transport in and around  
Tours:

For getting to Tours from the airport: 
www.igares.com/transports
Public transport in Tours:
The Fil Bleu (Blue line) network covers the 
whole urban district of Tours: www.filbleu.fr
The Fil Vert (Green line) network covers the 
whole “département”: www.tourainefilvert.com
Vélociti for travelling by bicycle: 
https://www.filbleu.fr/reseau-fil-bleu/services-
fil-bleu/velociti
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l’Accueil des

Institut National d’Histoire de l’Art
2 rue Vivienne - 75002 Paris

Mardi 16 Mai 2017

étudiants

internationaux

COLLOQUE DE 

WELCOME IN FRANCE: ENSURING A POSITIVE 
EXPERIENCE  

Along with providing advance information designed to prepare students for settling in, 
facilitating the integration of international students into their new environment is also 
the responsibility of Campus France.
Being well received into their educational institution is an essential phase in a stu-
dent’s journey. The encounters and exchanges students take part in during their stay 
will enhance their everyday life, their learning, and their experience of France. Campus 
France supports and organizes a range of activities promoting this positive image and 
the enjoyment of sharing life in France.

> Open house events in Paris and other events at the start of the 
academic year 
200 students have taken part in open house events held for sponsored international 
students organized at the Paris headquarters of Campus France.
These open house events are particularly helpful for students completing mandatory 
administrative steps, such as opening a bank account without prior appointment, joining 
a health plan, and help in applying for a residency permit, family benefits, and housing 
insurance. Open house days are also designed to bring newcomers and alumni together. 
Similarly, the Lyon delegation in partnership with the Student Welcome Desk at the 
University of Lyon organizes welcome and information meetings for new students over 
the entire start of the academic year. 
More locally, orientation events designed to welcome students are also organized in 
partnership with educational institutions or the Regional Center for Educational Services 
(CROUS) in Strasbourg, Lyon, Marseille, Montpellier, and Toulouse.

> Regional Campus France delegations
Nine delegations representing Campus France in the regions are set up permanently 
in seven cities: Lyon, Marseille, Strasbourg, Montpellier, Toulouse, Nantes, and Nancy. 
Two more opened in Nice and Lille in 2017, providing a presence two days a week.
Working closely with local actors, their key goal is to manage the stay of sponsored 
students. Delegations are available to advise on orientation policy and the management 
of mobility programs or any other internationalization project. They also relay local 
initiatives for welcoming international students over Agency networks.

> Mentoring and the Buddy System
This year, the Buddy System created 5,000 partnerships representing 120 nationali-
ties. The Buddy System is an Internet mentoring platform allowing a French student to 
welcome a “buddy” from abroad who has just arrived in France. This mentoring system 
was developed by the International Exchange Erasmus Student Network (IxESN), with 
which Campus France signed a partnership agreement in 2016.
Through its offices worldwide and a variety of events, Campus France encourages 
international students to subscribe. Over the last two years, the Buddy System has 
been constantly evolving, with 13,500 students registering in October 2017 compared 
to 8,000 in 2016.

> Photographic Competition
More than 700 international students participated via Campus France’s social network 
in the photographic competition How Was Your Academic Start? (Et toi, ta rentrée ?). 
Participants from all continents submitted photos illustrating how their first academic 
year in France began. Prizes were given to the top 10 winners, including 1st prize for 
What is your dream? (C'est quoi ton rêve ?).

Music Festival 
A concert organized for June 21 at Campus France Paris brought together student 
musicians (Nigerian, Japanese, Chinese, Venezuelan, and Egyptian) to play and sing in 
in every musical style from classical to traditional, including dance, with one student 
from Burkina Faso launching into a demonstration of acrobatic dance to the beat of 
the djembe.  

32

4

1

1

4

4

1 - Cultural Activities and Outings  
for Sponsored Students

2 - Colloquium Poster Welcoming 
International Students, May 2017

3 - Winner of the “Et toi, ta rentrée?” 
Photo Competition

4 - Campus World in Music —  
June 21, 2017,  
Campus France Agency
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> Student and Regional Evenings 
At the end of the academic year, Campus France organizes celebratory and sharing 
events, bringing together students and alumni. These include:
  Red and Black Evening: 140 students celebrated the end of year together at Campus 
France Paris.
  The Campus France Marseille office teams took up this initiative and proposed a similar 
evening for students and alumni in the region.
  Family Meal: This year, 133 students were invited by 97 families as part of the third 
implementation of the Family Meal event organized by Campus France, during which 
visiting students can share in a recreational and festive moment with a French family. 

The Family Meal offer was extended to Marseille, Aix-en-Provence, Toulouse, and Alsace. 
Other events were organized during the Christmas holiday season, including a Saint 
Nicholas Tea Party in Nancy and the cutting of the traditional Galette des Rois in Paris.

> Student Associations
Being eager to work more closely with student associations, Campus France brought 
them together as a way to better understand their actions and expectations, and in an 
effort to pool resources, supported them in creating a welcome guide for newcomers. 
Through its office network, Campus France also aims to promote the initiatives of these 
associations in order to help students before they arrive in France.
In a similar spirit, Campus France invites these associations to take part in several 
activities, including Open House days, Campus France’s Advisory Board, and the Africa 
for Jobs Forum.

> Advisory Board 
The Advisory Board, which meets at least once a year, is responsible for making recom-
mendations on how international students and researchers are to be received.
Two main items were on the agenda at the Advisory Board’s December 2017 meeting: 
the policy for providing visas, and the content of the law on the orientation and success 
of students. Setting up the Higher Education Trajectory (Parcours Sup) program, refor-
ming social security for students, and setting up the visa mechanism are all elements 
that will affect student mobility in France.
Comments from the meeting supplemented by remarks from the three educational 
conferences (Conference of University Presidents — CPU; Conference of Grandes Écoles 
— CGE; and Conference of French Engineering School Presidents — CDEFI) were sent 
to line ministries with a view to organize a consultative meeting between the various 
actors in early 2018.

EXPANDING THE FRANCE ALUMNI NETWORK 
The France Alumni Network now has more than 120,000 members in 100 countries. 
Launched in November 2014, the network expanded significantly in 2017 and now has 
a new visual identity.
The global network also integrates over 2,300 partners, consisting of educational and 
training institutions, companies, French institutional and elite schools (Grandes Écoles) 
alumni associations, etc., over 600 of which are located in France.
41 events were organized in France in 2017, including:
- Forum for Entrepreneurs (February) 
- Visit to the National Assembly (March)
- Make Your Network workshop (June)
- Visit to the premises of the Libération newspaper (April)
- Visit to the Diplomatic Archive Center (October)
- Odyssea Solidarity Race (October)
- Visit to the premises of the Michel & Augustin food brand (October)
- After-hours tastings of local products (November) 

1 - Red and Black Evening, Campus France,  
December 19

2 - Student Evening, MYLYON, October

2 2

1

1
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In a constantly changing international environment, French actors in higher 
education and research, institutions, ministries, and local authorities must 
position themselves within a competitive field, detect new development 
opportunities, define strategies, and make choices.

That is why Campus France is developing its division devoted to expertise, 
research, and statistics to provide tools for a better understanding of the drivers 
of mobility and the challenges poses.

CAMPUS FRANCE EXPERTISE 

With close to 20 publications in 2017, Campus France supports the deliberations of its 
partners by undertaking a number of assignments:
  Observing, analyzing, and reporting to its partners and the general public changes in 
the internationalization of higher education in the fields of research and innovation;
  Strengthening agency visibility with institutions, partners, and the French and internatio-
nal public in order to develop the appeal of France, its higher education, and its research. 

Based on the recent report by France Stratégie entitled French Higher Education Beyond 
Borders (L'enseignement supérieur français par-delà les frontières) and with the support  
of the three educational conferences (CPU, CDEFI, CGE), Campus France offers a new 
range of research and expertise services to support educational institutions and its 
partners.
Educational institutions define their international strategy independently. However, they 
are aware that they can rely on support for their deliberations based on the expertise 
of Campus France, especially as regards requests for information and advice in terms 
of communication.
To serve these institutions, Campus France publishes surveys, studies, reports, and 
deliberation notes and papers highlighting major trends in international mobility. This 
expertise has led the Ministry of Europe and Foreign Affairs (MEAE) to entrust Campus 
France with establishing the Local Monitoring of Student Mobility (Observatoire Territorial 
de la Mobilité Étudiante), whose first report is due in the first half of 2018.

> Publication of the Third Campus France Study of the image  
and appeal of France among foreign students 
Nine out of 10 foreign students recommend France as a study destination and 9 out  
of 10 express satisfaction with their stay in France. These are the numbers that quickly 
emerge from the Third Study of the image and appeal of France among foreign students 
conducted by Kantar-SOFRES at the request of Campus France.
According to this study’s third implementation, results have never been as positive: 
foreign students in France report a record level of satisfaction, and France has asserted 
itself as a study destination whereas the image of the United States and the United King-
dom is in decline. The study also provides clear indicators on areas of dissatisfaction 
and on the leading role of the French language.
The survey was conducted with nearly 15,000 students and, as in 2011 and 2013, involved 
three student groupings: those who have planned to study in France, those who are in 
France, and those who have returned to their home countries.
.

ANALYZING AND MONITORING 
INTERNATIONAL MOBILITY 

Other 2017 Publications 
Campus France publications provide reference points in terms of international compe-
tition, describe new trends, and identify new countries active on the international scene.
The following were published in 2017:
  2017 Key Figures: An annual analytical and comparative publication reporting on 
changes in student mobility around the world, by continent, country of reception, and 
country of origin;
  A set of two Notes considering mobility from a specific geographic angle, e.g.,  
international mobility involving African or European students; 
  10 Country or Geographic Area Reports and Focus Papers (Central Asia, Mexico,  
Lebanon, Georgia, Vietnam, Philippines, Egypt, Spain, Portugal, Peru) supporting 
promotional activities aiming to provide keys to better understanding countries and 
designed for French educational institutions and partners;
  1 Thematic Focus Paper on research in biology and health;
  1 Study of the United States and international mobility;
  2 Reference Points (discussion papers):

- Cultural Diplomacy: An Asset for France (La diplomatie culturelle: Un atout pour la France)
- Toward a European Space for Higher Education Open to Academic and Scientific Soli-
darity between all Regions of the World (Pour un espace européen de l’enseignement 
supérieur ouvert à une solidarité académique et scientifique entre toutes les régions  
du monde).

> Study Methodology and Design 
Campus France bases its publications on the consolidated analysis of international and 
French statistical data. Where data is lacking, Campus France designs and conducts ad 
hoc studies aiming to collect useful data from the actors involved (students, educational 
institutions, etc.) in the form of surveys and descriptive studies. 

310 000
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Cette Note Campus France, « les États-Unis et la 
mobilité étudiante internationale », s’appuie sur 
les données du rapport Open Doors réalisé par 
l’Institute of International Education (IIE) en 
partenariat avec l’ECA (Bureau of Educational 
and Cultural Affairs).

Publié depuis 1972, ce rapport annuel constitue 
un document de référence pour comprendre les 
évolutions et enjeux de la mobilité étudiante 
internationale du point de vue des États-Unis.

Dans cette Note, Campus France propose une 
synthèse du rapport Open Doors 2016 complétée 
d’informations issues d’études et de rapports 
annexes. Un panorama général de la mobilité 
étudiante internationale est présenté en 
s’intéressant particulièrement à l’accueil des 
étudiants internationaux aux États-Unis et à la 
mobilité des étudiants américains à travers le 
monde. Un focus sur la France est également 
dressé, mettant en avant sa position de 4e pays 
d’accueil des étudiants américains, et la mobilité 
des étudiants français vers les États-Unis. 
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> Local Monitoring of Student Mobility
Campus France has been put in charge of implementing the Local Monitoring of Student 
Mobility in partnership with régions de France and France Urbaine.
This new project follows the 2017 publication of the white paper Diplomatie et Territoires 
by the Ministry of Europe and Foreign Affairs (MEAE) and the National Commission for 
Decentralized Cooperation (CNCD), which advocates increased information on mobility 
to serve effective external actions by local authorities and for greater understanding 
and stimulation of students flows in order to strengthen the influence and appeal of 
French higher education.
The Monitoring Unit aims to analyze student mobility at community level and identify 
the methods and initiatives used by local authorities in terms of appeal as well as the 
international mobility of students and researchers. Campus France designed the metho-
dology and now manages the project, conducts the investigative and analytical work, 
and will provide a yearly report to the Government and local authorities. 

ESTABLISHING OUR EXPERTISE: CAMPUS FRANCE 
AND THE MEDIA 

Acting is not enough. It is important to communicate the action. This is now an essential 
requirement for Campus France’s partners and peers abroad recognize its expertise in 
the field of promotion and management.
The time has come to move to a broader recognition of the role and mission of Campus 
France in order to showcase higher education and research in France more aggressively. 
In 2017, some 50 articles and press releases by French and foreign journalists  
communicated the relevance of Campus France.
In particular, the notes and studies on the place of France in student international mobility 
(Key Figures) and the monitoring of the image and appeal of France for foreign students 
have attracted the attention of the national press.
Two press spin-offs are particularly noteworthy: A report and interview of Béatrice 
Khaïat, General Manager of Campus France on France 2’s evening TV news (February 7) 
about the appeal of French universities for foreign students, and an article in Le Monde 
discussing the Campus France monitoring of international mobility entitled Happy as a 
Foreign Student in France (December 20).
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1 - Le Monde — Happy as a Foreign Student in France (Heureux 
comme un étudiant étranger en France), Eco et Entreprise 
section, by Adrien de Tricornot, December 20, 2017

2 - L’Alsace —The World Doesn’t Stop at Our Door (Le monde ne 
s’arrête pas à notre porte), by Catherine Chenciner, January 5, 2018

3 - Le Monde — Attractiveness: “We are slipping,” Higher 
Education Warns (Attractivité: L’enseignement supérieur alerte 
sur son décrochage international), Monde Campus section, by 
Adrien de Tricornot, July 15, 2017

4 - Agence Éducation et Formation (AEF) — Campus France to 
Manage Applications in Conjunction with the CNRS (Campus 
France va gérer les candidatures en liaison avec le CNRS), by 
Camille Cordonnier, June 23, 201

5 - Le Monde — France: A Fragile Fourth Global Destination 
(La France: Fragile quatrième destination mondiale), Campus 
section, by Adrien de Tricornot, October 17, 2017

6 - Les Échos — Foreign Students: France Losing Market Share 
(Étudiants étrangers: La France perd des parts de marché), 
Société section, by Marie-Christine Corbier, February 6, 2017
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Campus France partners, its offices across the world, Forum members, 
businesses, and educational consortia deserve special attention since they all 
work together for the same cause — the promotion of French higher education 
— and together with Campus France, strive for internationalization.

CAMPUS FRANCE OFFICES:  
A DYNAMIC NETWORK 

In 2017, there were 256 Campus France offices and branches across 123 countries.
The network of offices continued to grow, with the creation of 10 new offices and 
four new branches in 2017. Integrated into the French cultural network, the offices 
and branches of Campus France implement the Agency's initiatives around the world.
To increase France’s visibility, the network is also now equipped with Information Points 
or Relays. These new offices rely on local partners, which are often branches of Alliance 
Française. They have a library of information material and are a first point of contact for 
students, whom they can direct to their nearest Campus France office.

 Distribution of Offices and Branches  
 by Geographic Area in 2017 

Countries Offices Branches %

Africa 28 28 12 16%

Americas 21 24 15 16%

Asia 20 48 17 25%

Europe/CIS 39 50 34 33%

North Africa/Middle East 15 22 5 11%

Total as of December 31, 2017 123 173 83 100%

> Openings in 2017
 New countries: Namibia, Uganda, Zimbabwe, Belarus
  New offices: Windhoek, Kampala, Harare, Minsk, Recife, Belo Horizonte, Puebla, Luc-
know, Jaipur, Indore
 New branches: Mostar, Milan, Palermo
  New countries using the Études en France system: Singapore, Djibouti, Burundi, 
Democratic Republic of the Congo

> Campus France office and branch staff  
Campus France offices staff fall under the authority of their respective diplomatic post, 
and in particular that of the Counselors for Cooperation and Cultural Action.
 72% of staff are women, 
 61% are nationals of the country where they are located, 
 83% have a bachelor’s degree or higher, 
 51% received at least one Campus France training, 
 69% have at least two years of experience in a Campus France office.

> Campus France Office Staff Training 
In 2017, 227 agents were trained, and 8 training sessions and 8 pre-departure days 
were held.
Campus France sets up numerous training sessions in various formats: initial training, 
regional training (Europe and Latin America), national training, pre-departure days, or 
seminars at the Études en France Annual General Meeting.
To extend the professionalization of the Campus France office network, new training 
modules have been developed or adapted:
 Presentation of the new branding and visual identity and the new website
  Digital communication strategy and digital platforms management (website, France 
Alumni, social networks);
  Relevance of higher education and promotion of doctoral programs, with a focus on the 
role of Campus France offices in the promotion of research.

> Activities of Campus France offices and branches
Campus France offices are constantly in contact with Campus France itself, which trains 
them and supplies them with materials and logistical and financial assistance and provides 
expertise on French education and its promotion.
Office initiatives are varied and include:
  Global promotion of French higher education, including information, guidance, and 
assistance to students in their program;
  Management of the Alumni network (with 75 expressly trained staff);
  Implementation of registration procedures, with 41 Campus France offices able to access 
the Études en France system, which puts the application process entirely online and 
enables offices to track electronic files. The platform connects students, French institu-
tions, consular services, and Campus France offices and thus streamlines procedures 
and maximizes students' chances of success.

 Visitor Categories 
 of Campus France Offices 

University 
students

High school 
students Families Professionals

Africa 73% 19% 4% 5%

North Africa/Middle East 70% 15% 12% 4%

Americas 73% 9% 4% 14%

Asia 67% 20% 2% 11%

Europe 54% 33% 9% 5%

Average 68% 18% 6% 8%

 Requests for Information Processed 
 by Offices by Study Level and Sector 

Bachelor's Master’s PhD

Africa 74% 25% 1%

North Africa/Middle East 23% 70% 6%

Americas 42% 49% 9%

Asia 21% 78% 1%

Europe 43% 47% 9%

Average 40% 56% 4%

MANAGING AND BRINGING TOGETHER
PARTNER NETWORKS
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 Study Sector by Geographic Area 

Fashion 
Design

Political 
Science 

Law

Economics 
Management

Literature 
Languages 
Humanities

Health 
Sector

Sport 
Sciences

Other 
sectors

Africa 2% 21% 21% 13% 11% 27% 5%

North Africa/Middle East 9% 6% 18% 18% 12% 26% 11%

Americas 5% 10% 22% 15% 5% 35% 8%

Asia 14% 7% 39% 16% 2% 15% 7%

Europe 8% 14% 20% 24% 7% 17% 11%

Average 7% 12% 26% 17% 6% 24% 8%

> Visibility of Campus France Brand in Offices
85% of Campus France offices have created new promotional materials based on the 
new dynamic and strong branding and the visual identity recently adopted by Campus 
France.
Campus France aims to support its offices across the world by establishing this visual 
identity. Thanks to financial contributions by the Agency to most offices, they were able 
to adopt the new visual identity promptly and easily.

> Online Tools Available to Campus France Offices

Publishing platform
With 50 new templates, the publishing platform set up by Campus France to enable its 
offices to easily adapt and translate the documents provided by the Agency has been 
substantially expanded.
The platform offers 10 types of documents, including posters, flyers, stand backgrounds, 
and roll-up banners.

Campus France Office Intranet
2,800 visits and 14,600 page views for 390 users worldwide. These are the usage 
statistics of the Campus France Office Intranet, which is the main management tool for 
the Campus France network around the world.
It offers access to all the documents required for the implementation of the offices' 
mission and ensures continuity in the training offered by the Agency. 

Campus Grants Catalogue
750 scholarships from 230 organizations are listed on Campus Bourses, the online 
catalogue of scholarship programs.
This catalogue lists all the financial aid opportunities issued by the French Government 
as well as foreign governments, local authorities, businesses, foundations, and higher 
education institutions. It is the first list consulted by students wishing to do all or part 
of their studies in France. 

1

1

3

2

1 - Training of Campus France office  
managers – Paris, February 2017

2 - Latin America regional training 
Lima, December 2017

3 - Publishing platform enabling  
Campus France offices to translate  
communication material locally while  
retaining the features of the branding  
and visual identity guidelines
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HIGHER EDUCATION AND RESEARCH INSTITUTIONS 
FORUM 

> Campus France Forum Five Years On
With 352 members, or 26 more than in 2016, the Campus France Forum, which was 
created in 2012, has just celebrated its fifth year by adopting a new visual identity.
The Forum is at the heart of Campus France's strategy, allowing its membership of 
higher education institutions to share, debate, and reflect jointly on how to promote the 
appeal of French higher learning and research. These recommendations inform national 
strategic thinking together with Campus France’s regulatory authorities. 

> The Work of the Commissions
Two thematic commissions and two workshops were set up in 2017: 
  Commission 1: Doctoral research and training
  Commission 2: European appeal
  Workshop 1: Good practices in the reception of refugees and migrants in higher edu-
cation institutions
  Workshop 2: Impacts of security issues on the appeal of higher education and research 
institutions: Evaluation and arguments.

> Main events
The forum met nine times in 2017. Among these meetings, two stand out:
  July 3–5, 2017  - Forum workshops held at the Campus France Research and Innovation 
Meetings, with 360 participants, with 60 registered across 6 workshops.

On this occasion, the Campus France Forum together with the Conference of University 
Presidents (CPU), the Conference of French Engineering School Presidents (CDEFI), and 
the Conference of Grandes Écoles (CGE) formally submitted a joint paper on the measures 
needed to increase the appeal of French higher education and research institutions to 
the Minister of Higher Education, Research, and Innovation (MESRI).
  December 15, 2017 - Annual General Meeting (AGM) held at the French National Library, 
Paris in the presence of Minister for Higher Education, Research, and Innovation.

This AGM, which celebrated five years of the Forum, brought together over 200 partici-
pants representing 147 member institutions. A Progress Report on the outcome of the 
Forum's work was formally presented to the Minister, as were recommendations to the 
Agency's Board of Directors. 

> Typology of 352 members of 2017 Forum 

Universities

68
University 
consortia

13
Consortia and 

networks

9

Research 
institutions

6

Elite schools

23

Business and 
management schools

42

Engineering schools
Schools of art  

and architectureLanguage schools
Specialized hospitality

Catholic institutions

Other specialized schools 

92
54

27
8

6

6

Distance education 

1

1

1

1

1

2 2

1 - Campus France Forum,  
with Frédérique Vidal, Minister  
for Education, Research, and Innovation, 
Khaleb Bob, President of the Campus France 
Forum, and the presidents of institutional 
conferences, French National Library, 
December 2017

2 - Forum Commissions Working Day,  
Universities and Higher Education  
and Research Institutions Sharing Agency, 
(AMUE), Paris, April 2017

1
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> Campus France Meetings with University Consortia 
These meetings are organized three times a year. Since 2015, they have enabled uni-
versity consortia as well as research institutions to share feedback and good practices 
related to internationalization. Vice-Presidents and Managers in charge of International 

Relations from academic consortia and research institu-
tions belonging to the Forum are invited to these meetings.
In 2017, France Stratégie, the German Academic Exchange 
Service (DAAD), and the network of Vice-Presidents in 
charge of international relations taking part in the Forum 
participated in a meeting concerning the representation 
of university consortia abroad. The preparation of inter-
national students for a course in France (pre-France, FFL, 
pre-bachelor's, pre-master's, pre-PhD) was discussed, and 
an inventory of such programs was drawn up, including 
French Innovative Excellence in Research (FIER) Doc, a 
program developed by the n+i Network in partnership with 
Campus France.
Addressing the theme of the international position of uni-
versity consortia, together with French regions, Campus 
France also organized a meeting with the Regional Direc-
tors of Higher Education and Research for a presentation 
of its internationalization guidelines by the Hauts-de-France 

region. The European University Association (EUA) also presented its analysis of mergers 
and university consortia in Europe.

EUROPEAN PARTNERS 

> Six new Study in Europe trade shows
€1.75 million, is the amount of funding made available to the new Study in Europe project, 
a European Commission call for tenders just won by Campus France. In this new phase 
of the three-year program, Campus France is the leader of a consortium composed of the 
British Council, DAAD, the Netherlands' NUFFIC, Estonia's Archimedes Agency, and the 
Academic Cooperation Association. The project includes the organization of six European 
trade shows, an integrated communication campaign, and the management of the Study 
in Europe information portal.
Campus France participated in the European Study in Europe project between 2014 and 
2017, with the aim of strengthening Europe's visibility as a study destination. 

> Mentorship through the Buddy System 
300,000 students in 2020. This is the goal of the online platform of a project sponsored 
by Erasmus+ known as the Buddy System, with which Campus France is associated. 
The objective of this strategic partnership is to improve the welcome of international 
students through mentorship by local students. 

> HOPES Scholarships
233 New HOPES Scholarships were issued in 2017, including 87 in Lebanon, as part of 
the European Higher and Further Education Opportunities and Perspectives for Syrians 
(HOPES) project funded by the European Union Regional Trust Fund in response to the 
Syrian crisis. Campus France launched the project’s website (www.hopes-madad.org), 
Facebook and Twitter accounts, and YouTube channel.
These platforms already have over 1,000 members. Campus France also organizes 
national dialogues aiming to identify the specific problems faced by refugees in acces-
sing education in the countries participating in the project.

 

Three accords were signed with 
the following: 
-  Lille Nord de France Grouping of Universities and  

Educations Institutions (COMUE) with the aim of  
opening an office in its geographic area

-  Hauts-de-France region. This accord, which has a  
regional orientation on account of its cross-border 
location, aims at developing partnerships, recruiting for 
projects dealing with international student mobility, and 
participating in regional development for the training 
and welcoming of foreign students.

-  City of Nice, through Maison de l'Étudiant student  
housing. This accord aims to offer Campus France 
a local office and meeting space for students and  
researchers in the city.

> Refugee integration through InHERE
The European Higher Education Supporting Refugees in Europe (InHERE) project is an 
Erasmus+ strategic partnership that aims to facilitate the integration and access of 
refugees in European higher education institutions. It is implemented by the Union of 
Mediterranean Universities (UNIMED), the European Universities Association (EUA), 
Campus France, and the universities of Barcelona and La Sapienza-Rome in collabora-
tion with the Office of the United Nations High Commissioner for Refugees (UNHCR).
Various actions were carried out or initiated in 2017, including the mapping of the ini-
tiatives implemented by each institution, the sharing of good practices, the publication 
of a catalogue, the compilation of a guide on the obstacles encountered in welcoming 
refugee students (as well as their solutions), and the organization of events.

> Institutional capacity building with SHARE 
Within the framework of the European project SHARE (EU Support to Higher Education in 
the ASEAN Region — www.share-asean.eu), 2017 was a busy year for Campus France, 
which is in charge of the European Credit Transfer System (ECTS) component.
Campus France organized a number of information sessions on this topic during the year, 
including workshops that promoted the sharing of good practices between universities 
in the area of credit transfer and student mobility, thus fostering a better understanding 
of local constraints and disparities between countries.

1 - Reporesentatives of Share Program, Paris
2 - Turin Declaration, Bertrand Monthubert, 
Chairman of the Campus France Board of 
Directors, september 2017 
3 - Project Meeting, inHere 
4 - Participants of Share Program, Manila
5 - Institutional meeting, Study in Europe Fair, 
Tallinn, Estonia 2

1
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> Summit of international agencies and the Turin Declaration 
In September 2017, Campus France participated in the International Summit of Higher 
Education Agencies organized in Turin by Uni-Italia on the occasion of Italy hosting the 
G7 meeting.
Following Tokyo in 2016 and Berlin in 2015, high-level representatives of the main mobility 
agencies, including the British Council (United Kingdom), DAAD (Germany), the Insti-
tute of International Education (United States), JASSO (Japan), NUFFIC (Netherlands), 
and SEPIE (Spain) met for a day of debates and sharing on the new challenges facing 
international higher education.
At this summit, Campus France proposed a declaration on student and researcher 
mobility and the importance of university and scientific cooperation in the international 
context. Led by Campus France and the Institute of International Education, the Turin 
2017 Declaration received the support of all participants, who committed to its appli-
cation in their respective countries. 

ENTREPRENEURSHIP AND RELATIONSHIPS  
WITH ENTERPRISES

> Campus France at RUE (Higher Education and Research Fair) 2017 
Campus France was a core participant in RUE 2017, which was organized by AEF in 
March in Paris and which focused on the standing and appeal of French higher education 
and research internationally.
Campus France actively contributed to the presentations and workshops dedicated to 
the appeal of France and of French institutions and their campuses.
During the closing meeting, which focused more specifically on the communication 
strategies needed to increase this appeal, the Campus France reminded actors in 
international mobility of the numerous initiatives Campus France makes available to 
institutions to promote their educational offers overseas.

> MEETAfrica: Supporting alumni 
entrepreneurs in Africa 
Campus France coordinates support for 20 entrepre-
neurship projects to be established in Africa (Cameroon, 
Mali, Senegal) as part of MEETAfrica (European Mobiliza-
tion for Entrepreneurship in Africa), a program that supports 
graduates trying to establish innovative enterprises in 
Africa. Specifically, Campus France makes available a bud-
get of €15,000 per project, which these funds supporting 
services provided by a group of specialized organizations 
in France and Africa.
Driven by a consortium composed of Expertise France 
(Coordinator), Campus France, the National Sustainable 
Development Research Institute (IRD), and the German 

International Cooperation Agency (GIZ), MEETAfrica is funded by the European Union 
and the International Center for Migration Policy Development (ICMPD) to the tune of 
€1.7 million through the Pan-African Fund and is co-financed by the Ministry for Europe 
and Foreign Affairs (MEAE).
As part of the program, Campus France signed agreements with the Youth Employ-
ment Agency (APEJ), Mali and the Small and Medium Enterprise Development Agency 
(ADEPME), Senegal with a view to strengthening the program's institutional connections 
and to facilitate the establishment of enterprises. A third accord is being finalized with 
the Small and Medium Enterprises Promotion Agency (APME), Cameroon.
The program's achievements were presented at a Steering Committee meeting organized 
in October 2017 in Tunis, bringing together members of the MEETAfrica consortium, 
partners from the program's six target countries (Algeria, Cameroon, Mali, Morocco, 
Senegal, Tunisia), and representatives from ICMPD, the European Union, and MEAE.
In 2017, Campus France promoted the program by participating in events such as the 
Africa-France Summit and various RUE events.

The Africa-France Summit
In January, Campus France participated in the 27th 
Africa-France Summit held in Bamako, Mali

The summit was an opportunity for Campus France 
to present its initiatives to the African continent 
and to showcase its support programs for entre-
preneurship such as Entrepreneurs in Africa and 
MeetAfrica as part of a round table with represen-
tatives bringing together Expertise France, MEAE, 
and entrepreneurs

> A case of a public-private partnership with the Pierre Fabre 
Foundation 
With a long-standing presence in South-East Asian countries, the Pierre Fabre foun-
dation supports doctoral programs for young pharmacists and drug specialists from 
developing countries.
This project is funded by the respective embassies and by Campus France, which sup-
plies it expertise in logistics.

> The France Alumni network and enterprises 
The worldwide network of France Alumni brings together nearly 750 companies across 
120 countries. Campus France aims to bring the French Alumni network closer to major 
business players by developing additional initiatives.
With this aim in mind, numerous events have been organized in France and across the 
global network (Job Fair, career fairs, After Work, etc.).
Above all, in February 2017, Campus France participated in the Salon des Entrepreneurs 
trade show, which was held in Paris. This helped promote the potential of the France 
Alumni network to entrepreneurs interested in recruiting multicultural staff or in deve-
loping their business overseas.
Among the job and internship offers posted on the France Alumni platform are over 
1,600 announcements created by partners and 67 by alumni members of the network.

1 - MEETAfrica Steering Committee, 
Tunis

2 - Africa-France Summit, Bamako, 
Mali, January 2017

3 - White paper Diplomatie  
et Territoires, January 2017

4 - MEETAfrica, support  
for entrepreneurship in Africa
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As Campus France underwent a reform of public accounting in 2016, the actions 
listed below are presented as reported in the general accounts and certified by 
the auditor.

Year 2017 (in €)

Expenditure 2017 Revenue 2017

Purchases 193,779 Services 17,869,954 

External services 1,905,588 of which revenue from operations 12,231,432 

Other external services 6,041,600 of which associated services 3,367,988 

of which other revenue 2,270,535 

Payroll 13,350,402 

Taxes 977,307 Grants 6,301,060 

Depreciation and provisions 5,478,825 Other 4,888,080 

Other management costs 1,002,331 

Profit (Loss) 109,262 

Total expenditure 29,059,095 Total revenue 29,059,095

The Agency's reported income rose to €29 million for 2017. The Agency reports all expen-
diture and revenue for the year on an accrual basis (General Accounts).
Campus France abides by the new public accounting standard and has implemented 
budgetary accounting. This document presents its activities as reported in its general 
accounting and certified by the auditor.
In addition, Campus France acts as an authorized representative for the implementation 
of mobility programs according to specific regulations and conventions.
All the expenses incurred under the mandates entrusted to it are recorded in third-party 
accounts and presented in its balance sheet. In 2017, the total funds managed on behalf 
of principals amounted to €122.5 million.

>  ADEPME: Small and Medium Enterprise 
Development Agency

>  ADIUT: National Association of Deans of University 
Institutes of Technology

>  AEFE: French Education Abroad Agency
> AFD: French Development Agency
> AGM: Annual General Meeting
> AGYP: Active Growth & Youth Program
>  AMUE: Service Sharing Agency for Universities and 

Higher Education and Research Institutions
> ANBG: Gabonese National Scholarships Agency
> ANR: National Research Agency
>  ANRT: National Research and Technology 

Association
>  APAIE: Asia-Pacific Association for International 

Education
>  APEJ: Youth Employment Agency
>  APME: Small and Medium Enterprises Promotion 

Agency
>  ASEAN: Association of Southeast Asian Nations
> AUF: Francophone Universities Association
> BGF: French Government Scholarships
> BRH: Bank of the Republic of Haiti
> CA: Board
> CAF: Family Allowances Agency
>  CDEFI: Conference of Deans of French Engineering 

Schools
> CEE: China Education Expo
> CIS: Commonwealth of Independent States
> CGE: Conference of Grandes Écoles
CIAN: French Council of Investors in Africa
CNCD: National Commission for Decentralized 
Cooperation
CNRS: National Scientific Research Institute
COMUE: Site Contracts of Communities of 
Universities and Educational Institutions
CPU: Conference of University Presidents
CROUS: Regional University Student Support Agency
DAAD: German Academic Exchange Service
DCSD: Security and Defense Cooperation Agency
DGM: Directorate General of Globalization, Culture, 
Education, and International Development
EAIE: European Association for International 
Education
ECTS: European Credit Transfer System
EEFT: European Education Fair — Taiwan
EESR: Higher Education and Research Institution

EUA: European University Association
FFL: French as a Foreign Language
GIZ: German International Cooperation Agency
HEC: Higher Education Commission
HOPES: Higher and Further Education Opportunities 
and Perspectives for Syrians
ICMPD: International Center for Migration Policy 
Development
InHERE: Higher Education Supporting Refugees in 
Europe
IRD: National Sustainable Development Research 
Institute
IUT: University Institute of Technology
IxESN: International Exchange Erasmus Student 
Network
JASSO: Japan Student Services Organization
Bachelor’s degree
MEAE: Ministry for Europe and Foreign Affairs
MEF: Ministry of Education and Training (Vietnam)
MEDEF: French Enterprises Association
MESRI: Ministry of Higher Education, Research, and 
Innovation
MOCI: International Trade Monitor
MOGPA: Make Our Planet Great Again
NAFSA: Association of International Educators
OFII: French Immigration and Integration Agency
PFAN: Pakistan—France Alumni Network
PFIEV: Engineering and Technological Training 
Program — Hanoi
PHC: Hubert Curien Partnerships
RUFG: French-Ghanaian University Encounters 
SEPIE: Spanish Education Internationalization 
Agency
Humanities
STAPS: Physical and Athletic Activities Sciences and 
Techniques
EU: European Union
UNIMED: Union of Mediterranean Universities
USTH: Hanoi University of Science and Technology
VIED: Vietnam International Education Development
VPIR: Vice President of International Relations

FINANCIAL RESOURCES GLOSSAIRE
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4,600,000   

325,000   

220  
500  

international exchange 
students (UNESCO, 2015)

foreign students in France in 
2016–2017 (MESRI, 2016)

people  
in France 

people  
in the world

30,000 MANAGED 
MOBILITY PROGRAMS, 
OF WHICH:
18,400 STUDY AND INTERNSHIP 
PROGRAMS  
3,700 RESEARCHER MOBILITY 
PROGRAMS
7,700 SHORT-TERM MOBILITY 
PROGRAMS

4 new countries 

13 new offices  
and branches in 2017

CAMPUS FRANCE IN NUMBERS

50
650,000 

EVENTS  
DRIVEN BY 
CAMPUS FRANCE

VISITORS ACROSS THE 
WORLD

256 CAMPUS FRANCE 
OFFICES AND 
BRANCHES ACROSS 
123 COUNTRIES

120,000+  
alumni on the France 
Alumni social network

+120% 
en 2017

ACROSS ALL SOCIAL NETWORKS,

1.5 MILLION 
INDIVIDUALS FOLLOW  
CAMPUS FRANCE:

FACEBOOK  300,000+ LIKES
TWITTER  26,000+ FOLLOWERS
YOUTUBE  1,300+ SUBSCRIBERS
INSTAGRAM 7,000+ FOLLOWERS
LINKEDIN  5,000+ FOLLOWERS

352 CAMPUS FRANCE 
FORUM MEMBER INSTITUTIONS

26 NEW MEMBERS IN 2017

€130 million  
85 international conventions

Managed funds:  

8 EUROPEAN PROJECTS  
MANAGED BY CAMPUS FRANCE, 
INCLUDING 2 AS LEADER

80 WEBSITES IN 32 LANGUAGES 
OVER 18 MILLION VISITS (+10%)  
IN 2017 


